TRADITIONALLY  PREFERRED  FOR  PRECISION  PRINTING  PRODUCTION 


ICTORY  WAR  QUALITY  PAPERS 
—adequate  supplies  for  eivllian  needs 


Helping  to  further  speed  the  output  of  munitions  os 
well  as  mointaining  vital  non-military  production,  The 
Northwest  Paper  Company  is  cooperating  closely 

with  its  distributors  for  war  and  essential  commercial 

) 

needs.  War  won't  wait,  so  war-needs  come  first. 
However,  adequate  supplies  for  a  wide  variety 
of  basic  civilian  requirements  are  now  available. 


MINNESOTA, 

Copv'’g*'»  '94?  Bv  Th«  ' 


What  Chemical  Laboratories  have  done  and  are  doing  in 
solving  the  nation’s  war  production  problems,  our  own 
chemists  have  done  and  are  doing  to  help  printers  and 
lithographers  to  solve  their  production  problems. 

No  customer  of  ours  has  been  deprived  of  inks  on  account 
of  lack  of  critical  materials.  We  have  been  able  to  main¬ 
tain  our  service  without  interruption  and  are  now  in  a 
better  position  to  extend  that  service  to  new  customers. 

Our  seasoned  technical  men  know  how  to  render  the  kind 
of  service  that  makes  it  easier  for  pressmen  to  do  the 
difficult  jobs  which  are  assigned  to  them. 


Il’s  that  SLEIGHT  difference! 


SLEIGHT  METALLIC  INK  COMPANIES 


From 
Coast  to 
Coast 


NEW  YORK  •  PHILADELPHIA  •  WASHINGTON  •  CLEVELAND  •  CHICAGO 
MILWAUKEE  •  KANSAS  CITY  •  FORT  WORTH  •  LOS  ANGELES 


•  •  •  stands  for  X-rays 
Through  KIMBLES  they  go 
To  show  up  the  innards 
Their  excellence  you’ll  know. 


Motors /?y 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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On  the  Home  Front  we’re  all  in  the  Battle  of  Production 
— draftsmen  and  machinists,  printers  and  papermakers 
alike.  Paper  and  printing,  as  well  as  tanks  and  tankers, 
are  vital  to  victory. 

There  are  dependable  £agle-A  Papers  exactly  suited  to 
every  need — bonds,  ledgers,  writings,  bristols,  mimeo¬ 
graphs,  offset,  books,  covers  and  advertising  papers.  Also 
technical,  industrial  and  special  papers. 

Ask  your  Eagle-A  Paper  Merchant  for  details 


AMERICAN  WRITING  PAPER  CORPORATION 

HOLYOKE,  MASSACHUSETTS 
Makers  of  the  fa  nous  EAGLE-A  COUPON  BOND 

EAGLE-A 
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CENTRAL,  ■  CIRQUE  ROOM-  ■  SWIMMING 

VIEW-LOCATION  ■  DINING  DANCING  ■  PODL 


the  management's  desire  to  give  plentifully  of  those  things 
which  make  a  visitor  remember  that  ..The  FAIRMONT  has  everything. 

KATES  FROM  S3.  50  SINGLE  •  •  •  S5  00  DOUBLE 


HOTEL 


FAIRMONT 


SAN  FRANCISCO 

STEFNfN  W.  ItVCE,  MimiIm  DirxUr 
lEIHAID  J.  lEOIAID,  ItiKtit  Mtit|«r 
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coot 

comfort 

24  HOURS  A  DAY 

Six  floors  of  perfectly  air-conditioned  sleeping 
rooms.  Also  the  Bombay-Black  Mirror  Room, 
the  King  Cole  Room  and  the  Amber  Room 
Coffee  Shop.  All  in  the  fashion  of  the  1950's. 


ottmha 


fontcnettc 
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%elUten4f,  Can  Be  Made  STOCK 


Though  the  Vandercook  factory  has 
been  on  an  all*out  war  production 
basis  for  several  months,  there  are 
still  some  models  of  Vandercook 
Proof  Presses  in  stock. 

These  Vandercook  Proof  Presses 
may  be  purchased  for  replacement 


initely  handicapping  production. 

If  you  need  proving  or  premake- 
ready  equipment^  call  or  write  us 
outlining  your  problems  'and  we 
will  gladly  make  recommendations 
for  their  possible  solution.  Your 
request  for  inlorrhation  will  not 
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It's  a  Book! 

WELCOME  BREEZE  is  Stirring  through 
the  catalpa  leaves  that  are  nodding 
amicably  through  the  open  windows. 
The  perspiring  glass  of  Frigidaired 
fruit  juice  promises  sweet  relief  to  the 
parched  throat.  And  the  colorful,  pre¬ 


twilight  clouds,  above  and  beyond  the 
fruit-laden  cherry  tree  and  the  catalpa 
blossoms  tempt  one  into  lazy,  aimless 
contemplation. 

But  an  editorial  must  be  written.  An 
editorial,  the  writing  of  which  had 
been  postponed  to  each  succeeding  day 
by  each  previous  sizzling  day.  And 
tomorrow  is  absolute  deadline.  But 
what  to  write  about? 

Wish  that  those  papers  could  be  swept 
off  tbe  desk  into  the  basket.  What  book 
is  that?  “Bookmaking  &  Kindred 
Amenities.”  Swell  job,  this  collection 
of  essays  from  the  Rutgers  University 
Press  and  The  Haddon  Craftsmen. 
And  why  not?  The  aesthetic,  discrim¬ 
inating  minds  and  hands  of  Richard 
Ellis  and  Earl  Schenck  Miers  had 
much  to  do  with  it. 

A  book.  A  well-planned  book.  “Why 
does  the  very  touch  of  a  fine  book  ex¬ 
hilarate  the  body  and  leave  a  glow  in 
eyes  and  cheeks  and  heart?”  asks 
Mr.  Miers  in  his  Introduction.  Yes,  Mr. 
Miers,  and  more  so  when  the  excellent 
typography  of  the  book’s  pages  excites 
the  eye  to  convey  to  the  mind  such 
pleasurable  stimuli  as  you  and  your 
ten  companion  graphic  arts  essayists 
are  able  to  impart. 

“I  know  what  books  mean,”  cries  out 
from  embattled  Britain  one  of  these 
essayists.  Beatrice  Warde,  whose  liquid 
prose  brightened  the  pre-war  pages 
of  British  graphic  arts  publications, 
stands  aghast  at  the  destruction  of 
twenty  million  books  by  enemy  action ; 
and,  holding  a  book — any  book — shouts 
“We  are  holding  something  precious 
and  vulnerable.  We  shall  hang  on  to  it 
until  you  tell  us  to  put  it  down,  for 
it’s  a  book.'' 

We  in  America,  in  these  disturbing, 
mind-wearying  times  are  very  fortunate. 
We  still  have  and  enjoy  typographic 
and  printed  creations ;  and  we  still  have 
the  craftsmen  and  the  facilities  to  pro¬ 
duce  them.  Please  God,  may  it  always 
remain  so. 
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tribution  with  a  minimuin  ink  flow. 
They  know  that  Bingham  Rollers 
make  their  Job  easier. 

It  is  economy  in  roller  cost  and 
press  time  when  you  buy  your 
rollers  from  Bingham. 

Be  sure  your  rollers  are  right  for 
maximum  output.  Your  Bingham 
representative  will  advise  you 
without  obligation. 


The  best  in  equipment  and  supplies 
is  essential  for  military  success. 
This  is  equally  true  for  maximum 
production  in  the  printing  plant. 

Most  pressmen  select  Bingham 
Rollers  because  they  know  them. 
They  know  that  they  are  accurately 
cast  and  uniform  in  quality.  They 
know  that  they  take  the  beatings 
of  long  runs  and  give  superior  dis- 
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Minneapolis 
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Watch  Out  for  the 
Collection  Agency 
Racketeer 

byA.C.ElECHUN 


★  Has  the  suave  solicitor  for  the  rack¬ 
eteering  collection  agency  visited  you 
yet?  If  not,  he  may  catch  up  with  you 
any  day  now  because  he  is  canvassing 
printers  with  dive-bomber  vigor  in 
search  of  delinquent  accounts. 

In  normal  times,  his  loot  was  sweet 
enough,  but  today  it  is  going  up  with 
war  production  because  the  trickster 
knows  that  many  debtors  are  earning 
bigger  income  now  and  will  pay  old 
bills  readily  with  little  collection  pres¬ 
sure,  an  important  consideration  that 
most  printers  are  overlooking,  particu¬ 
larly  if  the  accounts  have  been  written 
off  and  buried  in  a  discontinued  ledger. 

Then  too,  the  gyps  have  other  war 
aces  in  the  hole  that  are  enabling  them 
to  win  big  stakes  with  printers  on  the 
short  end.  Tax  payments  are  high  and 
must  be  met  with  cash,  straining  work¬ 
ing  capital ;  overhead  expenses  and 
materials  have  gone  up,  further  strain¬ 
ing  available  funds,  not  to  forget  ma¬ 
terial  shortages  and  other  controls,  all 
of  which  keep  earnings  below  par  and 
make  the  printer  eager  to  acquiesce 
when  the  solicitor  suggests  that  he  turn 
over  his  old  accounts  for  collection.  In 
short,  the  collection  racketeer  is  just 
another  warmonger  who  will  sabotage 
printers  out  of  substantial  sums  during 
the  war  and  postwar  periods  unless  his 
tricks  are  exposed  NOW.  To  that  end, 
we  offer  our  services,  feeling  qualified 
because  we  have  handled  considerable 


credit  and  collection  work  in  our  time 
and  know  the  tricks  of  these  slicks. 

The  fake  collection  agency  obtains 
the  accounts  by  masquerading,  in  one 
disguise  or  another,  as  an  accounts¬ 
purchasing  or  discount  company.  Its 
salesman  offers  to  buy  the  accounts 
under  a  purchasing  plan  through  which 
the  printer  will  receive  a  proportionate 
percentage  of  their  face  value  depend¬ 
ing  on  their  age.  About  30  days  will  be 
required  to  verify  the  accounts  and  to 
complete  the  purchase  offer,  so  the 
salesman  says.  The  contract  seems  to 
check  with  his  statements  but  trick 
wording  obscures  the  intent.  Actually, 
it  gives  the  agency  privilege  to  pur¬ 
chase  some  or  all  accounts,  if  in  its 
opinion,  the  debtors  are  good  risks  or 
can  furnish  acceptable  collateral.  It 
doesn’t  obligate  the  fakirs  to  pay  a 
nickel.  The  accounts-purchase  or  dis¬ 
count  offer  sweetens  the  proposition 
sufficiently  to  make  it  easy  to  get  the 
accounts  for  collection  at  exorbitant 
rates.  Once  the  contract  is  signed  and 
the  accounts  turned  over,  the  printer 
can  hope  for  little  more  than  a  dole 
as  his  share  of  the  collections.  Usually, 
the  victim  does  not  know  that  he  has 
signed  a  collection  contract  until  in¬ 
formed  of  the  agency’s  activities  by 
his  debtors. 

Beware  of  such  collection  racketeers 
and  their  promises  to  buy  accounts  for 
immediate  cash.  Their  purchase  plan  is 
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ALL-PURPOSE  DAYCOS  KEEP  THEM  ROLLING 
THE  ECONOMICAL  WAY 


For  all  kinds  of  printinji 
or  lithojllraphinil  on  all 
kinds  of  materials  and 
stocks — durable  Daycos 


take,  in  stride,  anythinii 
from  solids  and  fine  half¬ 
tones  to  type  and  rule 
forms  of  every  description. 


10  DAYCO  ADVANTAGES 

1.  Not  affected  by  heat  or  cold. 

2.  Do  not  crack  or  chip. 

3.  Better  ink  distribution. 

4.  Right  amount  of  tack. 

5.  No  high  or  low  spots. 

6.  Accurate  circumference. 

7.  No  ink  penetration. 

8.  Not  corroded  by  inks,  var¬ 
nishes  and  washes. 

9.  Increased  press  production. 

10.  Reduced  roller  costs. 


DAYCO 

PATENTED 

RENEWABLE  SURFACE 


CAN  BE  APPLIED  TO 
ANY  METAL  STOCK 


jyJiiyEr'i) 

THE  ORIGINAL  AND  PIONEER  SYNTHniC  RUBBER  PRINfiNG  AND  LITHOGRAPHIC  ROLLERS 

THE  ALL  PURPOSE  ROLLER  FOR  FORM.  DISTRIRUTOR.  OUCIOR.  ETC 


Regardless  of  work  and 
weather  conditions,  Daycos 
outlast  and  outperform  all 
other  rollers.  “Tailored”  to 
the  exact  needs  of  every 
type  of  printing  or  litho¬ 
graphing  work,  Daycos  are 
guaranteed  to  deliver  top- 
quality  impressions  at  the 
lowest  cost  per  moiith  of 
use.  Furthermore,  they  are 
easily  Re-Daycoed  to  origi¬ 
nal  efficiency  time  and 
time  again  at  trifling  cost. 
Ask  one  of  our  special 
representatives  for  details. 

THE  DAYTON  RUBBER 
MFG.  CO.,  Dayton,  Ohio. 

Originatort  and  Pioneert  of 

Synthetic  Bubber  Printing 

and  Lithographic  Rollers 


CANADIAN  REPRESENTATIVES 
Manton  Bros.,  Ltd., 

Elizabeth  Street  -  -  Toronto 

LATIN-AMERICAN  REP. 
National  Paper  &  Type  Co. 

120  Wall  Street  -  -  New  York 
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merely  bait  to  ensnare  the  accounts. 
Their  contract  does  not  back  up  the 
salesmen.  Often  the  real  agreement  is 
printed  in  pin-point  type  on  the  back 
of  a  sheet  used  for  listing  accounts  or 
is  given  seeming  unimportance  by 
means  of  some  other  camouflage.  After 
the  contract  is  signed,  it  is  useless  to 
demand  settlement  on  the  basis  of  the 
salesman’s  promises  because  the  agree¬ 
ment  invariably  harbors  a  clause  re¬ 
futing  all  representations  not  made 
therein. 

Examination  of  contracts  used  by 
collection  racketeers  shows  that  they 
are  drawn  on  a  head-I-win-tails-you- 
lose  basis,  with  the  owner  of  the  ac¬ 
counts  in  the  doghouse.  Service  fees, 
docket  fees,  ofi&ce  filing  and  attorney 
fees  vary  from  50  cents  to  $2  per  ac¬ 
count,  whether  collected  or  not,  and 
may  entirely  eat  up  equities  in  small 
accounts  or  part-payments  collected 
after  agency  commissions  are  deducted. 
One  printer  was  told  that  commissions 
on  collections  would  be  25  per  cent  but 
the  salesman  failed  to  explain  that  if 
accounts  were  collected  in  part  pay¬ 
ments,  the  rate  would  be  50  per 
cent.  Investigation  disclosed  that  some 
debtors  had  paid  up  their  balances  in 
full,  which  would  have  entitled  the 
agency  to  only  25  per  cent  commission. 
When  notified,  the  agency  sent  the 
printer  the  difference  but  the  trick  of 
collecting  in  full  and  reporting  pay¬ 
ments  on  installments  at  higher  com¬ 
missions  has  always  been  a  lucrative 
one  for  these  gyps. 

The  salesman,  of  course,  says  noth¬ 
ing  about  the  double-talk  in  the  con¬ 
tract.  He  won’t  tell,  for  example,  that 
assignment  of  accounts,  which  these 
contracts  call  for,  divests  the  creditor 
of  control  for  a  year  or  more;  and  if 
accounts  are  withdrawn  during  that 
period,  commissions,  which  run  from 
25  to  50  per  cent,  are  due  the  company. 

These  are  the  main  highlights  of  the 
racket  and  although  the  verbal  hocus- 


pocus  may  differ  in  different  contracts, 
the  theme  song  is  always  the  same ;  you 
are  promised  cash  for  verification  of 
your  accounts,  but,  in  reality,  you  can 
warble  for  your  money — not  only  before 
it  is  collected,  but  often  afterward. 
Printers  and  other  business  people 
have  found  it  harder  to  collect  from 
these  companies  than  from  the  original 
debtors. 

Some  of  these  gyps  make  no  attempt 
to  collect  at  all,  just  list  the  names  and 
wait.  They  urge  their  salesmen  to  get 
as  many  recent  accounts  as  possible, 
preferably  under  a  year,  because  they 
know  that  the  law  of  averages  will 
bring  in  at  least  20  per  cent  of  this 
money  without  effort  and  they  can  ap¬ 
propriate  up  to  50  per  cent  of  these 
payments  by  merely  maintaining  a 
small  office  and  card  file  and  notifying 
debtors  that  the  accounts  are  in  their 
hands  for  collection.  Other  racketeers 
provide  forms  or  stickers  stating  that 
if  an  account  is  not  paid  in  10  days, 
it  will  be  turned  over  for  collection. 
Every  experienced  collection  executive 
knows  that  this  announcement  brings 
in  up  to  30  per  cent  returns.  Debtors 
will  often  ignore  printers’  duns  but 
when  an  official  notification,  usually 
supplied  by  the  collection  agency  and 
carrying  veiled  implications  of  court 
action,  is  received,  many  will  come 
through  with  settlements  pronto.  One 
printer  mailed  out  forms  supplied  by  a 
gyp  agency  and  collected  a  total  of 
$481  on  which  the  agency  received 
$190.50  commission,  an  average  of  40 
per  cent  and  after  4  months,  the  printer 
received  a  statement  from  the  agency 
stating  that  it  had  collected  $30^3  on 
some  $800  in  accounts  turned  over, 
upon  which  the  printer  was  entitled  to 
$166  as  his  bit  after  agency  commis¬ 
sions  had  been  deducted,  plus  service 
charges.  In  other  words,  the  printer 
gave  the  accounts  to  the  agency  for 
collection,  received  a  few  impressive 
( Continued  on  page  43) 


12 


The  Graphic  Arts  Monthly — July,  1942 


THE  CHAMPION  PAPER  AND  FIBRE  CO.,  Hamilton,  Ohio 


It  popped  up  overnight . . .  this  fahle  about  the  scarcity  of  printing  paper.  But  be¬ 
fore  it  withered  under  the  hot  sun  of  facts,  it  had  poisoned  business  by  fooling 
some  folks  into  thinking  they  might  be  unpatriotic  if  they  advertised.  Get  this 
straight!  For  over  a  year,  total  printing  paper  production  always  has  exceeded 
consumption,  although  panic  buying  did  push  up  orders.  There  is  ample  paper 
today,  over  and  above  what  Government  and  war  industries  require.  Printed 
advertising  continues  to  be  productive,  flexible  and  economical.  Maintain  pres¬ 
ent  sales  and  protect  your  future  markets  by  advertising  on  Champion  paper. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers  ’  and  Publishers  ’  Coated  and  Uncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  Writing  .  .  .  Over  1,500,000  Pounds  a  Day 


DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


Wartime  Photoengraving 

I.  S.  MERTLE,  A.R.P.S. 


★  Rather  than  being  a  review  of  the 
difficulties  faced  by  photoengraving  un¬ 
der  existing  war  conditions,  the  present 
paper  presents  a  brief  resume  of  those 
activities  wherein  the  principles  and  fa¬ 
cilities  of  photoengraving  have  been 
brought  into  play  in  the  production  of 
military  equipment  and  materiel. 

The  huge  volume  of  machinery  and 
various  devices  required  in  the  war  pro¬ 
gram  has  resulted  in  a  correspondingly 
large  demand  for  etched  name  plates, 
inscriptions  and  instructions  plates, 
bearing  designs  and  text  matter  etched 
in  relief  on  various  metals.  The  etched 
areas  of  such  plates  usually  are  black¬ 
ened  or  colored,  either  by  chemical 
means  or  by  the  application  of  colored 
lacquers  or  enamels.  The  most  popular 
metals  for  name  plate  purposes  are 
brass,  aluminum  and  certain  corrosion- 
resisting  surfaces  such  as  “terneplate,” 
the  latter  consisting  of  sheet  steel 
coated  with  an  alloy  of  lead  and  tin. 

Either  because  of  metal  shortages  in 
certain  industries  and  localities  or  be¬ 
cause  of  specific  requirements,  the  use 
of  plastics  has  been  suggested  for  relief 
name  plates.  In  view  of  the  difficulty 
frequently  encountered  in  etching  plas¬ 
tics  (many  of  which  are  insoluble  in 
ordinary  solvents),  it  would  seem  that 
molding  of  plastics  from  master  (gang- 
etched)  plates  would  be  a  more  feasible 
and  certain  method  of  production,  par¬ 
ticularly  in  work  of  large  volume. 

Whereas  the  production  of  a  limited 
number  of  etched  metal  name  plates 


could  easily  be  carried  out  by  individ¬ 
ual  sensitization  of  the  plates  and  relief 
etching  of  the  images  produced  thereon, 
quantity  production  practically  neces¬ 
sitates  recourse  to  the  accepted  princi¬ 
ple  of  name  plate  procedure :  use  of  the 
tinplate  (offset)  printing  principle, 
wherewith  images  in  acid-resisting  ink 
are  lithographically  printed  or  trans¬ 
ferred  to  the  polished  sheets  of  metal. 
The  images  so  created  are  dusted  with 
etching  powder  or  asphaltum  (to  re¬ 
inforce  the  image)  and  then  etched  in 
relief,  after  which  the  etched  areas  are 
blackened  (or  colored),  followed  by 
removal  of  the  resist  and  lacquering  of 
the  plates  before  the  name  plates  or  de¬ 
signs  are  die-stamped  or  guillotined  to 
individual  form. 

In  the  category  of  name  plates  also 
is  included  the  production  of  etched 
dials,  gauges,  indicators  and  other  de¬ 
vices  used  on  measuring  instruments. 
Such  devices  are,  however,  quite  fre¬ 
quently  produced  photographically  di¬ 
rect  on  sensitized  metal,  plastics  or 
glass  by  the  simple  expedient  of  print¬ 
ing  the  required  line  images  on  the  sur¬ 
faces  by  regular  photographic  proce¬ 
dure. 

Name  plates  are  not  the  only  sphere 
of  etching  in  war  work:  in  addition  to 
the  metals  used  for  name  plates,  etch¬ 
ing  is  also  performed  on  monel  metal, 
stainless  steel,  sterling  silver,  as  well 
as  on  glass  plates. 

In  the  latter  direction,  it  is  evident 
that  much  glass  etching  is  now  being 
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★  TICKETS  TO  VICTORY  ★ 


.  .  .  they’re  citizenship  papers,  ’42  style: 
war  bonds  underwriting  America’s  future 
security  .  .  .  ration  cards  that  guarantee  a 
fair  share  to  everyone  .  .  . 

Here  again  you  see  U.  S.  E.  Envelopes 
working — protecting  important  papers 
against  damage  .  .  .  providing  measured 
containers  for  rationed  individual  servings 
of  sugar.  You  who  sell  and  print  envelopes 
can  depend  upon  U.  S.  E.  today  as  you 
always  have,  for  the  right  envelopes  for 
today’s  special  needs! 

UNITED  STATES  ENVELOPE  COMPANY 

Springfield,  Massachusetts 

12  Manufacturing  Divisions  ...  5  Sales-Service  Offices 


performed  by  photoengravers,  and  con¬ 
siderable  attention  is  being  devoted  to 
the  photomechanical  production  of  reti¬ 
cules  (graticules) ;  these  may  be  con¬ 
sidered  as  marks  or  scales  in  the  focal 
plane  of  an  optical  instrument  for  deter¬ 
mining  the  size,  distance,  position  or  di¬ 
rection  of  objects. 

While  on  the  subject  of  reticules,  it 
is  well  that  the  following  admonitory 
advice  be  given:  while  it  is  true  that 
there  are  a  number  of  methods  of  pho¬ 
tographically  producing  reticules  either 
by  photoceramical  or  photoetching 
means  (or  by  the  use  of  “grainless”  or 
“filmless”  photographic  images),  one 
should  remember  the  extremely  high 
accuracy  required  and  the  ensuing  high 
rate  of  spoilage — points  of  question  as 
to  whether  the  production  of  genuine 
reticules  for  military  purposes  would 
be  a  profitable  or  even  practical  field 
for  the  average  photoengraver. 

The  glass  for  reticule  purposes  gen¬ 
erally  is  baryta-flint  (commercially 
known  as  “BF-1”)  and  the  best  work 
has  heretofore  been  performed  panto- 
graphically  by  ruling  lines  on  a  glass 
surface  previously  covered  with  an 
etching  ground.  This,  of  course,  is  a 
slow  procedure  and  some  progress  has 
been  made  in  the  direction  of  photo¬ 
graphic  processes;  but  the  special 
equipment  required  and  the  necessity 
of  etching  extremely  fine  lines  (some¬ 
times  .0008  inch  wide)  actually  places 
the  assignment  on  the  level  of  construc¬ 
tional  optics  and  somewhat  outside  the 
practicability  of  applied  photoengrav¬ 
ing. 

It  should  be  kept  in  mind  that  the 
finished  reticule  as  a  rule  is  microscopi¬ 
cally  inspected  (fifty  times  enlarge¬ 
ment),  with  the  demand  not  only  for 
correct  dimension  of  line  and  pattern, 
but  also  for  absolute  sharpness  of  line ; 
these  qualifications  are  directly  re¬ 
sponsible  for  the  previously  mentioned 
rate  of  spoilage,  thus  rendering  the  task 
a  rather  expensive  assignment. 


The  situation  prevailing  with  reti¬ 
cules  does  not  apply  to  the  production 
of  photographic  templates,  an  opera¬ 
tion  capable  of  being  carried  out  in 
photoengraving  plants  as  an  aid  to 
those  engineering  and  industrial  estab¬ 
lishments  not  in  possession  of  their 
own  photographic  departments. 

Photographic  templates  are  today 
being  made  in  huge  size  as  full-scale 
guides  or  patterns  for  airplanes  parts, 
also  in  ship  construction  and  other 
work  involving  the  use  of  large  units 
or  parts.  Some  idea  as  to  the  size  of 
such  parts  can  be  gained  from  the  fact 
that  one  aircraft  concern  (Lockheed) 
employs  for  the  purpose  of  photo¬ 
graphic  templates  a  special  camera  34 
feet  long,  fitted  with  a  70-inch  process 
lens,  and  accommodating  sensitized 
metal  plates  up  to  4x12  feet.  Process¬ 
ing  of  the  line  images  on  such  surfaces 
entails  developing  tanks  of  115-gallon 
capacity,  coupled  with  fixing  tanks  con¬ 
taining  900  gallons  of  fixing  bath. 

Equipment  of  this  size  is  hardly  with¬ 
in  the  province  of  a  photoengraving 
plant,  but  this  need  not  deter  the  pro¬ 
duction  of  smaller  sized  templates,  such 
as  would  be  required  by  foundries,  ma¬ 
chine  shops,  electrical  plants  and  those 
establishments  engaged  in  the  produc¬ 
tion  of  small  sized  machines  and  me¬ 
chanical  or  electrical  apparatus. 

Templates  from  original  engineering 
drawings  can  be  made  on  metals,  ply¬ 
wood,  plastics,  linoleum  or  any  other 
structural  material  possessing  a  plane 
(flat)  surface.  The  material  could  be 
sensitized  either  with  simple  silver  solu¬ 
tions  or  with  bichromated  colloid  mix¬ 
tures,  the  images  with  the  latter  mate¬ 
rial  dyed  to  any  suitable  color  after  de¬ 
velopment  of  the  print. 

For  large  scale  (volume)  production 
of  photographic  templates  the  Matte 
Transfer  Paper  process  recently  intro¬ 
duced  by  the  Eastman  Kodak  Company 
should  be  investigated,  since  it  offers 
( Continued  on  page  44) 
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PLAYIHC  CARDS 


IMPRINTED  TWIN  DECKS— 
Available  in  any  size  lettering 
desired  .  .  .  also  military  em¬ 
blems.  Display  easel  will  bring 
additional  business.  Send 
$1.00  for  two  sample  decks 
with  vour  name. 


VICTORY  CARDS— Each 
picture  card  in  this  deck 
is  printed  in  beautiful  col¬ 
ors  and  reflects  the  vic¬ 
tory  spirit  of  our  country. 
Can  be  had  with  name  or 
monogram  and  name. 


Selling  Price 

2  Decks  for  $1.50 
IMPRINTED 
Your  Cost  Only  90c 

• 

VICTORY  DECKS 
Without  Imprint 
Your  Cost  $4.80 

Per  Dozen  Single  Decks. 
Send  $1.00  for  2  decks 
and  easel. 


PDH MORE  BUSINESS 


DISPLAY  EASEL 


Steel  Engraved 

MILITARY  STATIONERY 

For  Men  in  the  Armed  Forces 

Gold  emblem  engraved  on  50  sheets  of 
Hammermill  Bond  with  50  matching  enve 
lopes.  Packed  in  beautiful  red  and  blue  gift 
cabinet.  Sells  for  $1.00 — you  pay  only  50c. 
A  sure  seller — Double  your  money 

^  ONE  DOLLAR 

clipped  to  your  letterhead  will  bring  you  two 
boxes  of  any  military  stationery  engraved  with 
rich  GOLD  emblem,  including  display  easels. 
Special  offer  good  for  limited  time!  ACT  TODAY 
—DON'T  DELAY. 

Investigate  this  outstanding  value— 100%  return 
on  your  investment.  Send  for  these  resaleable 
boxes  of  military  stationery  with  any  emblem. 

Packed  12  boxes  of  assorted  emblems  (see  illus¬ 
trations)  to  one  carton.  Order  a  carton  today — 
specify  emblems  desired. 

You  pay  $6.00  carton— get  $12.00  plus 
additional  business. 

ALL  ENGRAVED  STATIONERY  Carried  in  Stock 
—ORDERS  SHIPPED  SAME  DAY  RECEIVED 


Naw  Air  Corps 


GENERAL  ENGRAVING  COMPANY 

rffA/7£  £A//7/7A  V/A//7 

RAND  ME  NALLY  BLDG. . CHICAGO,  ILL. 


HOW’S  you*  AOVSRTmHO 


mNmS  WHO  AVVERTtSi 

should  send  specimens  for  re< 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  Tom  C.  Allen  of  Plainville,  Kansas,  wonders  why  we  don’t  say  more 
about  the  work  of  country  printers.  Well,  most  of  the  fellows  we  hear 
from,  Tom,  have  small  shops,  and,  generally,  they’re  not  located  in  the 
big  centers.  As  a  matter  of  fact,  we  have,  in  the  past,  taken  some  of  the 
big  metropolitan  houses  to  task  for  not  doing  promotion  work  as  well 
as  their  country  brethren.  How  about  it,  you  small-town  men,  let’s  show 
Tom  Allen  what  you  can  do.  He’s  sent  us  a  little  parcel  of  swell  spec¬ 
imens:  (a)  a  four  page  folder,  printed  in  three  colors,  that’s  a  “2nd 
Notice”  of  expiring  Plainville  Times  subscription  (plus  a  good-sized  plug 
for  War  Bonds  and  Stamps) ;  (b)  a  cleverly  designed  envelope,  printed  in 
two  colors;  an  oversize  blotter,  printed  in  three  colors,  offering  printing 
ideas.  Ad  Rating:  A. 


CHARLES  WHITFIELD  DRURY,  125 
Baltimore  Street,  Gettysburg,  Pennsyl¬ 
vania.  Mr.  Drury  shows  that  he  knows  how 
to  make  type  do  his  bidding;  his  own  an¬ 
nouncements  should  serve  his  customers 
as  an  inspiration.  Ad  Rating:  A. 
HASKELL  PRINTING  CO.,  701  S.  La¬ 
Salle  Street,  Chicago.  An  unusual  four- 
page  folder  (opened  endwise)  does  a  selling 
job  for  both  Haskell  and  War  Bonds  and 
Stamps.  Ad  Rating:  A. 

PHEASANT  PRESS,  Greenlawn,  Long 
Island,  N.  Y.  This  country  shop  spe¬ 
cializes  in  the  designing  of  directional  maps, 
and  has  issued  an  interesting  blotter  to  tell 
about  it.  Another  good  Pheasant  idea:  a 
2-piece  stapled  bookmark.  Ad  Rating:  A. 
ECLIPSE  PRINTER Y,  Sandpoint,  Idaho. 
Floyd  Perks  built  an  interesting  blotter 
around  the  old  story  of  a  blotter’s  origin. 
Very  nice  layout,  Floyd.  I  don’t  think 
your  “wartime”  letterhead  is  good;  too 
many  instances  of  this  kind  (miniature  let¬ 
terhead  size)  have  given  folks  the  idea  that 
there’s  a  paper  shortage,  and  that  it’s 
patriotic  not  to  use  it.  Naturally,  that 


means  curtailment  of  printing  business,  as 
a  result.  Let’s  do  everything  we  can  to 
spike  that  unwholesome  rumor.  There’s 
plenty  of  paper  for  all  normal  printers’ 
uses ;  a  few  specialties  may  be  curtailed, 
and  some  colors  may  be  changed,  but  that’s 
all.  Don’t  let  people  think  that  paper  for 
printing  takes  it  away  from  some  essen¬ 
tial  war  use,  because  that’s  not  so.  Ad 
Rating:  B. 

HART  &  DOWNEY,  263  Ninth  Avenue, 
New  York.  This  good  shop  should  get 
some  kind  of  a  special  prize  for  the  con¬ 
stancy  of  their .  mailings ;  copy  is  always 
logical  and  well-directed ;  layout  and 
typography  okay,  too.  Ad  Rating:  A. 
ADVERTISERS  MAILERS  SERVICE, 
Inc.,  1922  Raymond- Commerce  Building, 
Newark,  N.  J.  This  wide-awake  complete 
service  plant  introduces  itself  to  prospective 
clients  via  a  good  letter,  checkbook  blotter, 
and  offer  of  free  memo  pads,  which  may  be 
ordered  on  a  business  reply  card.  Ad 
Rating:  A. 

MASTER  TYPOGRAPHERS,  709  Pine 
Street,  St.  Louis.  A  tastefully  desig^ned 
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War  time  printing  is  constantly  W 

changing  in  the  variety  of  printed  f  i  ^Hr  /  / 

forms.  Users  of  New  Era  Multi-  J  i  ^  f 

Process  Presses  are  not  tied  down  M  i  m  m  ■ 

to  one  kind  of  work.  i  j  ^  M  H 

New  Era  Presses  can  print  tick-  M  W  i  H 

labels,  tags,  checks,  zig-zag  M  w  * 

forms,  snap-outs,  match  book 
covers,  cartons  and  a  host 

of  other  forms.  They  can  print 
any  number  of  colors,  either 
top  or  bottom  of  web  up  to  8000  impressions  per 
hour;  also  number,  slit,  punch,  perforate,  rule,  cut  and 
crease —  delivering  the  finished  product  cut  off,  re-wound,  or  zig-zag 
folded.  Uses  type  forms,  with  cuts  and  a  rubber  plate  form. 

New  Era  Presses  will  stand  up  under  continuous  high-speed  operation  —  so  necessary 
for  today’s  demands. 

REPAIR  PARTS  AND  MACHINE  SERVICE  are  being  maintained.  NEW  PRESSES 
ON  PRIORITY  are  built  to  the  extent  allowed  by  the  Government. 

ENGINEERING  RESEARCH  is  being  continued  for  after  war  use.  @  aeii 

NEW  ERA  MANUFACTURING  COMPANY 
371  Eleventh  Avenue  Paterson,  New  Jersey 


1 


mailing  card,  well  set-up  (and  why  not?) 
does  a  good  job  of  bidding  for  business. 
Ad  Rating:  A. 

KIPE  OFFSET  PROCESS  CO.,  Inc., 
145  Hudson  Street,  New  York.  Horace 
found  an  artist  who  can  really  do  things 
with  water  colors,  so  Horace  turns  around 
and  uses  said  artist’s  water  colors  to  show 
the  world  what  Horace  can  do  with  Offset. 
Very  effective  series ;  the  reproductions 
so  good  you  gotta  feel  ’em  to  make 
sure  they’re  printed,  and  not  hand-painted. 
Ad  Rating:  A. 

CARDY-LUNDMARK  CO.,  1801  Byron 
Street,  Chicago.  “Glo-Type”  Signs  are 
luminescent  and  will  glow  in  the  dark  after 
they  have  been  exposed  to  light;  they’re  a 
specialty  of  Cardy-Lundmark,  and  this 
house’s  circular  promoting  the  signs  is  as 
effective  as  the  product  itself.  Ad  Rating :  A. 
JAMES  GRAY,  Inc.,  216  East  45th  Street, 
New  York.  Your  teaser,  “A  Dependable 
Service  Source”  is  far  too  modest  by  com¬ 
parison  with  the  heroic  inside  job  of  your 
“Shortest  Distance”  broadside.  Excellently 
planned ;  better  artwork  than  any  printer 
has  a  right  to  use.  Ad  Rating :  A 
THE  MARSHALL-WHITE  PRESS,  426 
S.  Clinton  Street,  Chicago.  The  house  spe¬ 
cializes  in  full-color  grouped  runs ;  to  pro¬ 
mote  one  of  its  recent  jobs  a  four-page  let¬ 
ter  was  designed,  with  a  sample  of  the  job 
slotted  into  page  one,  and  the  other  two 
pages  given  over  to  a  description  of  the 
folder’s  printing  and  color  intricacies.  Ad 
Rating:  A. 

JACKSON  PRINTING  &  ADVERTIS¬ 
ING  CO.,  818  Wyandotte  Street,  Kansas 
City,  Missouri.  Merrill  does  an  intensive 
and  interesting  promotional  job  on  real 
estate  forms;  he  uses  postcards,  and  cer¬ 
tainly  gets  his  money’s  worth  of  5  pt.  type. 
Ad  Rating:  B. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  Street,  New  York.  Still  not  missing 
a  trick,  Arnold,  Jess,  and  Bill,  tell  us  that 
idleness  is  “Out  for  the  Duration,”  via  a 
clever  die-cut  layout.  The  effectiveness  of 
Mailograph’s  campaigpis  is  heightened  by 
their  careful  attention  to  mailing  lists ;  this 
is  a  point  they  always  stress  with  prospects 
— and  it’s  an  angle  that  most  printers  seem 
to  care  very  little  about.  For  instance: 
50%  of  the  guys  who  send  me  stuff  don’t 
realize  that  there’s  been  a  new  address  at 
the  top  of  this  column  for  nearly  a  year. 
Ad  Rating:  A. 


TRANSCRIPT  PRINTING  CO.,  Peter¬ 
borough,  New  Hampshire.  This  New  Eng. 
land  shop  puts  the  June  issue  of  its  regu- 
lar  monthly  "Transcript  Prints’*  on  a  well- 
designed  postcard  that  also  makes  a  bid  for 
keeping  local  business  local.  Ad  Rating :  A. 
PIONEER  GLOBE  PRINTERS,  Inc., 
420  South  Sixth  Street,  Minneapolis.  Your 
house  organ  "The  Pioneer”  offers  a  cover  j 
that’s  really  beautiful.  The  whole  job  is  cer-  ] 
tainly  inspiring,  considering  the  amount  of  j 
good  material  you  offer.  Believe  your  j 
makeup  would  be  more  interesting  if  you  ' 
spotted  house  ads  through  the  book, 
rather  than  in  one  or  two  page  units.  Ad 
Rating:  A. 

DON  C.  ROWE,  210  East  Spring,  Neosho, 
Missouri.  Judging  from  his  printed  sam¬ 
ples,  Don  doesn’t  boast  much  in  the  way  of 
equipment,  but  his  ingenious  circular  leads  j 
me  to  believe  that  many  bigger  shops  could 
use  his  ideas.  On  a  sheet  cut  from  a 
regular  newspaper  Don  has  over-printed 
the  following  timely  and  important  mes¬ 
sage:  “No  More  Paper?  Propaganda! 
There  is  still  plenty  of  paper,  but  if  it 
comes  to  the  worst,  rest  assured  your 
printer  will  think  of  something.  This  sheet 
has  been  cut  from  newspapers ;  we  have 
saved  the  white,  crisp,  clean  paper  for  your 
next  order.”  Ad  Rating:  AAA. 

OGDENSBURG  JOURNAL,  308  Isabelle 
Street,  Ogdensburg,  New  York.  Your  June 
calendar  blotter  is  certainly  a  good  looking 
job,  printed  in  two  blues,  but  I  wonder  if 
the  heading,  “Craftsmanship  in  Printing,” 
means  as  much  to  your  prospects  and  cus¬ 
tomers  as  it  does  to  you.  I  don’t  think 
people  care  about  your  “Craftsmanship” 
as  much  as  they  do  in  what  it  will  do  for 
them.  You’ll  get  closer  to  the  cash  register 
if  you  study  your  customers’  ideas.  Ad 
Rating:  B.  P.S.  I  like  your  "Press  Im¬ 
pressions**  house  organ. 

WING  PRINTING  CO.,  3950  Grand 
River  Avenue,  Detroit.  On  five  blotters, 
each  headed  “Air  Raid  Precautions,”  and 
each  printed  on  a  different  color  of  stock, 
this  wide-awake  house  offers  official  advice, 
as  suggested  by  the  Office  of  Civilian  De¬ 
fense.  Ad  Rating:  A.  (Aside  to  Wing:  it 
would  probably  be  a  good  idea,  too,  to  put 
these  same  suggestions  on  small  placards,  to 
be  hung  in  prominent  spots  in  offices,  shops, 
etc.) 

V _ 
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USE  THIS  FREE  CARD  TO  SELL  MORE  PRINTIMG 


"PUT  IT  IN  WRITING"  is  the  first  rule 
in  every  well-run  office.  It  calls  for 
forms,  for  memo  sheets,  for  bulletins 
and  other  printing.  In  fact,  it*s  gener¬ 
ally  true  that  the  more  efficiently  a  busi¬ 
ness  is  run,  the  more  it  relies  on  printing 
to  do  an  important  part  of  its  work. 

Remind  your  customers  to  "put  it  in 
writing.”  Remind  them  that  the  way  to 
get  work  done  right,  to  prevent  mistakes 
is  to  let  paper  and  printing  do  their 
remembering  and  handle  routine  tasks. 


Give  them  a  supply  of  "Put  It  in  Writ¬ 
ing”  cards  to  place  over  every  desk.  The 
cards  are  good  salesmen.  They  put 
across  your  message;  they  sell  the  im¬ 
portance  of  printing  every  minute  of  the 
day. 

The  cards  are  5^  by  3^4  in  size,  at¬ 
tractively  printed  in  2  colors.  And 
they’re  tree.  For  a  supply  to  give  your 
customers,  use  the  coupon  or  write  to¬ 
day  (on  your  business  letterhead)  and 
tell  us  how  many  you  can  use. 


papMS 


^  Hammermill  Paper  Co.,  Erie,  Pa. 

Please  send  me . copies  of  the 

^  “Put  It  in  Writing”  card. 


Position . 

(Please  attach  to  business  letterhead)  cam-jui. 


YOU’RE  MONEY  AHEAD 
WHEN  COMPO’S  STRIP 
MATERIALS  ARE  USED 


•  If  there’s  a  lockup,  makeup  or  makeready  prob¬ 
lem  in  your  plant,  Compo  Handfinished  Rule  and 
other  strip  material  will  tend  to  solve  each  and 
every  problem — cast  from  hi-test  raw  material 
they  make  for  Quicker  time  at  lower  costs. 


HANDFINISHED 
RULE 
now  only 

1  9C  per  lb. 


LEADS  AND 
SLUGS 
now  only 

131/20  per  lb. 


Prices  subject  to  change  without  notice 

•  All  rule  faces  in  stock.  2  to  36  pt.  100  lbs.  min¬ 
imum.  Order  can  be  assorted  rules  and  spacing 
materials.  Immediate  shipment.  These  low  prices 
compel  us  to  request  check  with  order  to  elim¬ 
inate  bookkeeping.  Wall  chart  sent  on  request. 


COMPO  RULE  CO. 

SS  E.  Wacker  Drive  Chicago,  III. 


NO  PRIORITY 

^  NEEDED  FOR 

UCCThUje,.  ECONOMY 
VERTICAL  MITERERS 

WRITE  FOR  CIRCULAR 

H.  B.  ROUSE  &  CO. 

2214  N.  Wayne,  Chicago,  Ill. 


answered  by 
HAYWOOD  H.  HUNT 


Spartan  Heavy? 


Ql  have  noticed  that  there  is  a 
•  new  type  available  from  a  lead¬ 
ing  American  foundry  which  seems  al¬ 
most  identical  with  Futura  Demibold. 
Can  you  tell  me  if  this  is  an  exact 
duplicate  of  the  imported  face?  And 
how  is  the  alignment — does  it  dupli¬ 
cate  the  imported  face? 

0.  W.,  Milwaukee,  Wis. 

A  While  you  do  not  state,  we  assume 
m  that  you  refer  to  the  new  Spartan 
Heavy,  now  available  in  both  roman 
and  italic.  We  have  checked  it  against 
the  imported  face  in  some  sizes,  and 
find  it  so  nearly  the  same  that  we  can¬ 
not  imagine  any  customer  so  critical 
that  he  will  be  able  to  find  any  discern¬ 
ible  difference.  We  find  that  the  align¬ 
ment  is  the  same  in  the  smaller  sizes, 
including  the  24-point  size.  The  30- 
point  size  is  off  about  one  point  in 
alignment.  We  have  not  checked  the 
larger  sizes.  We  are  not  suggesting 
that  you  put  the  new  type  in  the  cases 
with  old,  but  in  replacing  type,  you 
have  nothing  to  fear  by  comparison. 

V _ 

Re  Roman  Numerals 


★  To  me  the  most  ghastly  of  all  typo¬ 
graphic  monstrosities  is  a  line,  word  or 
even  a  symbol  set  in  all  caps  of  any  text 
face.  Furthermore,  there  is  no  logic. 


WOOD  TYP 

HAMILTON  MANUFACTURING  CO. 

Accurate  in  height. 

Expertly  seasoned. 

L  Perfect  printing  surface. 

TWO  RIVERS,  WISCONSIN 
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reason  or  artistry  in  mixing  roman  and 
text  in  the  same  line.  This  conviction 
is  expressed  with  the  full  knowledge 
that  a  few  modern  typographers  are 
using  italic  initials  for  roman  words 
and  vice  versa.  It’s  the  same  principle 
as  equipping  today’s  soldier  with  a  me¬ 
dieval  shield  and  gauntlets  and  a  mod¬ 
ern  Garand  rifle. 

I  strongly  favor  the  lower  case  letters 
of  a  text  type  in  forming  roman  nu¬ 
merals. 

Very  truly  yours, 

J.  C.  Tranbarger 
Teachers  College  Press 
Indiana  State  Teachers  College 
Terre  Haute,  Indiana 

V  _ 

★  In  the  June  issue,  pages  28-30,  you 
ask  advice  re  roman  numerals  with  text 
type. 

To  my  mind  the  numerals  in  caps  of 
text  is  monstrous,  and  the  lower-case, 
while  more  acceptable,  is  far  from  de¬ 
sirable. 

I  believe  you  yourself  have  solved  it 
by  using  caps  of  roman  face.  That  not 
only  looks  much  better  but  is  a  true 
roman  face  for  roman  numerals. 

The  proofreader  whom  you  consulted 
has  been  reading  a  book. 

With  best  wishes,  I  am 

Fraternally, 

Fred  S.  Walker 
The  Trades  Unionist 
720  Fifth  Street  N.  W. 
Washington,  D.  C. 

V  _ 


“When  /  say  to  get  a  proof  of  the  copy  / 
don’t  mean  you  have  to  bring  in  witnesses 
to  prove  it’s  all  true!’’ 


Are  You  Having 

^pouLie 

^ettina 


You  don't  have  to  worry  about 
sorts  or  matching  faces  if  your 
original  fonts  were  the  genuine 
M  Gr  L  Foundry  Type. 

M  Gr  L  Type  Foundry  still  has 
lots  of  type  and  is  making  more 
every  day.  You  can  buy  it  in 
fonts,  by  the  pound,  or  a  single 
line  at  a  time — the  same  hard, 
long  wearing,  press-tested  foun¬ 
dry  type  M  Gr  LType  Foundry  has 
always  produced. 

To  be  SAFE,  however,  you 
should  check  all  cases  NOW  and 
replace  worn  type  and  fill  de¬ 
pleted  cases. 

It  would  be  a  good  time  to 
kill  some  of  those  obsolete  faces 
and  replace  with  NEW,  genuine 
M  &  L  Foundry  Type. 

M  &  L 

TYPE  FOUNDRY 

4001  Ravenswood  Ave.,  Chicago,  III. 
Telephone  Lakeview  8201  to  8207 


Please  send  latest  catalog  and  price 
list  of  M  Gr  L  Type  Foundry  faces. 

Name . . . 

Address . . . 
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u  FIRE 


Equip  your  plant  with 

JUSTBITE 
SAFETY  CANS 


The  safe  way  to 
-  handle  benzine  and 
other  'flammable 
liquids.  Trigger 
handle  keeps 
spout  closed  ex* 
cept  when  pouring. 

Heary  lead  coated 
steel  double  seamed  and  soldered. 
Red  Baked  enamel  finish.  7  sizes, 
1  pint  to  5  gal. 

Aak  your  tupplier  or  tarito  for  catalog 

Justrite  Manufacturing  Co. 
2054  N.  Southport  Ave.,  Chicago,  111. 


Approved  by 
Underwriters* 
Laboratories,  Ine. 


LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de¬ 
scriptions,  mentioning  how  matrices 
run  in  machine,  condition  of  Inn,  teeth, 
side  walls.  We  buy,  sell,  trade  in  aU 
lands  of  Linotype-Interty^  equipment. 
Send  for  free  catalog  new  matenaL 

MONTGOMERY  &  COMPANY 

(Formerly  Montgomery  &  Bacon) 
Towanda  Pennsylvania 


Your  customers  will  like 

BALTOTYPE 

Type  Ornaments  Rule 

Send  Jor  Free  Catalogs 

BALTIMORE  TYPE 

15  S.  Frederick  Street,  Baltimore,  Md. 
Or  the  dealer  in  your  city 


lyptstiiioG- 

outsiions 


answered  by 
H.  C.  ROCKWELL 

Matrix  Tooth  Wear 
Increased  by  Bar  Wear 

Q/  am  operating  a  model  14  which 
m  was  purchased  new  in  1918.  1 
have  been  having  trouble  for  some  time 
with  my  distributor  shifter.  I  can  make 
it  ivork  freely  in  the  slide  but  it  almost 
invariably  binds  the  mats  on  the  bar 
and  tears  the  combination  on  the  teeth, 
especially  the  ones  that  only  have  one 
and  two  teeth  on  them.  1  have  pur¬ 
chased  a  new  distributor  shifter,  but 
that  did  not  help  the  matter  very  much. 

I  have  had  the  distributor  lever  that 
works  on  the  cam  built  up  to  proper 
height  but  that  did  not  solve  it.  I  took 
the  distributor  shifter  slide  guide  off 
the  machine  and  took  it  to  a  machinist 
here  and  he  said  that  it  was  worn,  but 
although  it  could  be  honed  down  and 
made  to  work,  he  could  not  do  it.  That 
would  cost  almost  as  much  as  a  new 
one. 

My  second  elevator  bar  is  worn  con¬ 
siderably;  it  is  not  burred  or  dented, 
but  fust  worn  down  so  that  the  mats 
do  not  hold  even  on  it,  but  sag  down. 
I  can  take  the  long  shifter  link  and 
bend  it  slightly  toward  the  front  of  the 
machine  and  make  it  push  the  mats  in 
fairly  smooth  and  without  any  binding 
at  all,  or  with  very  little. 

This  trouble  is  ruining  mats  for  me, 
especially  the  “t,”  “m”  and  ‘T”  and 
others.  Is  there  anything  that  /  can  do 
to  eliminate  this  binding,  or  must  I  buy 
a  new  bar  and  perhaps  a  new  guide? 

B.  F.  /.,  Mach.-Opr. 
Cooper,  Tex. 

A  Long  use  with  progressive  wear 
of  matrix  teeth  riding  upon  the 
second  elevator  bar  rails  in  transfer 
also  gradually  wear  them  away  where 
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Federal  at  26th  Street 


D.  M.  RAPPORT.  Pres 


CHICAGO 


Today  more  than  ever,  civilian  industries  lean  heavily 
upon  the  ability  of  their  suppliers  to  meet  wartime 
problems.  As  important  suppliers  of  rollers  and  blankets 
to  the  Graphic  Arts,  we  at  Rapid  Roller  Company  have 
a  grave  responsibility.  We  are  meeting  it.  By  producing 
top  quality  rollers  and  blankets,  we  aid  in  conserving 
critical  materials  which  would  otherwise  go  for  replace¬ 
ments;  and  we  are  also  enabling  you  to  save  time  and 
materials  which  even  the  slightest  roller  imperfection 
would  waste.  We  do  not  expect  nor  do  we  desire  any 
special  recognition  for  this.  Like  every  patriotic  business, 
we  are  simply  doing  our  job  as  well  as  we  can,  and 
we  stand  ready  to  deliver  ANY  other  service  or  sacrifice 
which  our  nation  may  demand. 
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BESET 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Model  DR,  $8.25 

Know  your  press  run 
100%  accurately  with 
this  new  Redington 
Counter.  Non-reset 
model,  $6.75.  Model  AR 
for  other  presses,  $7.75. 


2-  3*'  ^1 


^  t 


F.  B.  REDINGTON  CO. 


110  South  Sangamon  St.  Chicago,  III. 


GOOD  NEWS 

We  Can  Still  Ship 

VER-E-GOOD 

Process  Printing  Powders 

For  the  present,  none  of  the  materials 
used  in  their  manufacture  have  been 
"frozen.”  Order  now  for  your  protection. 

DEVERE  COMPANY 

1 389  -  20th  St.  Racine.  Wis. 


A 


^9  the  SAW 

FOR  YOU 


t 


Got  this  genuine  C&G  Sawliner 
while  you  can.  Many  exclusive  C&G 
features,  yet  priced  to  meet  your 
budget.  An  ideal  auxiliary  saw  for  the 
larger  plant.  Write  for  the  hiU  facts. 

MILWAUKEE  SAW  TRIMMER  CORP. 

612  East  Clybourn  St.,  Milwaukee,  Wisconsin 
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tude  of  forms  needed  for  orders  and 
records  must  be  produced.  Through  it, 
books,  pamphlets,  brochures  and  similar 
mass  production  messages  of  importance 
to  widespread  groups  must  be  broadcast. 

Truly,  Printing  is  a  vital  art  in  a  wartime 
economy.  '' 


TIMERICA'S  rise  to  a  high  plane  of 
civilization  has  been  immeasurably 
helped  through  the  dissemination  of  the 
printed  word. 

From  mass  production  of  simple,  elemen¬ 
tary  textbooks  placed  in  the  hands  of  be¬ 
ginners  to  the  volumes  distributed  to  the 
most  learned  in  their  seeking  of  the  truth— 

From  the  small,  two  line  classified  adver¬ 
tisement  to  the  striking  colors  of  out¬ 
standing  magazines  of  mass  circulation — 

From  the  humble  post  card  printed  in  a 
few  hundreds  to  the  most  pretentious 
campaign  of  direct  mail  by  the  millions — 

From  these  printed  works  America  has 
learned  much — and  profited  much. 

So,  too,  in  a  wartime  economy  printing 
plays  a  valiant  part. 
Through  it  the  multi- 


For  more  than  50  years,  Chandler  &  Price  Print-1 
ing  Presses  have  aided  the  nation's  printers  ixu 
their  art.  But  ior  the  past  year  a  large  part  ofl 
C  &  P  production  has  been  engaged  in  meeting 
armament  demands.  Today,  practically  all  of  oun 
facilities  are  devoted  to  this  work.  In  addition,] 
the  Government  now  restricts  the  production  ol 
all  printing  machinery. 

Because  of  these  conditions,  the  supply  of  new 
printing  equipment  is  limited.  So,  in  these  timesJ 
Chandler  &  Price  is  glad  that  many  thousands 
of  C  &  P  presses  and  paper  cutters  are  in  th^ 
hands  of  capable  printers  who  know  that  thisi 
equipment,- with  its  low  operating  cost  and  high 
production,  can  perform  profitably  under  today's 
conditions. 


CLEVELAND.  OHIO 

PRINTING  PRESSES  AND  PAPER  CUTTER 


STRIPFOUNDERS 


SIR  Sh«rman  Street  Chicago/  Illinois 


HOW  PRINTERS 
Get  Business  Now! 

WRITE  for  interesting  facts  of  How 
printers  are  doing  a  2-way  job  — 
getting  business  today  and  open¬ 
ing  the  way  to  new  accounts 
through  POSTER  STAMPS. 

MID-STATES 
GUMMED  PAPER  CO. 
2515  S.  Damen  Ave.,  Chicago 


over  it,  and  sight  through  from  the 
left.  The  matrix  teeth  may  be  seen 
plainly,  and  their  points  of  contact. 
Now  adjust  the  first  elevator  vertically 
and  the  second  elevator,  bar  plate  hori¬ 
zontally  until  a  fringe  of  light  is  seen 
around  every  tooth  of  a  pi  mat,  its  ears 
supported  upon  the  first  elevator  jaw 
rails,  the  first  elevator  jaw  spring  pawls 
with  proper  equal  tension,  the  shifter 
finger  presenting  the  mats  squarely  to 
the  second  elevator  bar.  This  is  a  prac¬ 
tically  frictionless  transfer  with  mini¬ 
mum  wear. 

If  the  second  elevator  bar  fails  to 
line  up  accurately  to  end  of  distributor 
box  bar  when  at  rest,  relieve  the  second 
elevator  compensating  spring  (rear) 
with  its  two  locknuts  until  the  bars 
mesh,  the  second  elevator  firmly  up,  the 
locknuts  tight  to  each  other,  and  the 
bolt  itself  just  free  enough  to  turn  with 
the  finger.  Too  much  play  here  can 
hold  the  bar  plate  up  from  its  proper 
bed  at  transfer  below.  Proceed  care¬ 
fully.  Considerable  wear  should  not 
seriously  affect  operation  of  either 
transfer  or  distributor  shifter  slides. 
On  older  machines  a  folded  thickness 
of  print  paper  inserted  under  the  left 
screw  attaching  the  front  transfer  chan¬ 
nel  plate  permits  slight  horizontal  ad¬ 
justment  compensating  bar  plate  wear. 
Later  machines  are  provided  with  ad¬ 
justments  for  this  purpose. 

V _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


Extra  Income  for  Printers  and  Salesmen! 

Let  the  **Souvenir  Ad-Pencil  Line**  bolster  profits  and  keep  you  in 
business  for  the  duration! 


•  Top-quality  Ad-Pencils  are  still  in 
demand  by  many  businesses  today. 
"Souvenir"  offers  you  America's 
most  complete  line — all  for  imme¬ 


diate  delivery  at  prices  still  below 
1932!  Extensive  business  right  in 
your  locad  territory.  Write  for  de¬ 
tails  now! 


SOUVENIR  Lead  Pencil  Company  •  Cedar  Rapids,  Iowa 
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Goes  «  Patriotic  -»  « 

Specialties  ...  make 

iz  PROFITABLE 
-»  «  PRINTING 

-tz-tm  BUSINESS 

PAKIOTK  (EtTIFKATES  in  color 

•  Ideal  for  Certificates  of  Honor,  Appointment, 

Recognition,  Merit  and  many  other  purposes. 

Timely... colorful  ...decorative.  Several  styles. 

PATWOTK  SPECIALTY  BlOnEPS 

•Civilian  Defense,  U.S.  Aircraft,  U.  S.  Army, 

U.  S.  Navy,  Jap  Navy,  Army  and  Navy  Insignia. 

These  Blotters  are  timely  and  interest-arousing. 

OTHEP  TIMELY  SPECIALTIES-  •  Honor  Rolls,  Flag  and  Service  Star  Pictures,  Patriotic 

Posters,  Patriotic  Letterheads  <5*  Folders,  Patriotic  Stickers,  General  MacArthur  Portraits. 
WRITE  FOR  YOUR  SAMPLES  TOD  A  YI 

Goes  Lithographing  Campang*6\  III.  6 1  St  St.,  Chicago  *538  Park  PI„Heuj  York 
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Hungry  for  ideas  on  how 
to  keep  presses  rolling  for 
the  duration  ?  Then  you 
simply  can’t  afford  to  miss 
the  1942  Craftsmen’s  Inter¬ 
national  Convention,  to  be 
held  at  Grand  Rapids,  Mich., 
August  9-10-11-12.  Any¬ 
one  connected  with  the 
printing  industry  is  invited 
to  register.  Plan  now  to  at¬ 
tend  .  .  we’ll  be  seeing  you  ! 

1942  CONVENTION  THEME 

“The 

CRAFTSMAN 
in  Wartime” 

This  space  is  donated,  in  the 
interest  of  the  International 
Craftsmen’s  Convention  and  the 
printing  industry  irf  general,  by 
The  Printing  Machinery  Co., 
Cincinnati,  Ohio. 


PetSSUJOBH 

ootsiions 


answered  by 
MAGNUS  A.  ARNOLD 

Lack  of  Justification 

Q/n  our  school  print  shop  we  have 
m  an  old  Lee  ttvo-revolution  cylin¬ 
der  press  on  which  we  print  the  school 
weekly  paper.  I  am  enclosing  a  copy. 
Please  advise  as  to  ways  of  over¬ 
coming  the  following  difficulties.  Rule 
workupSy  chase  cross-bar  workupSy  slur 
as  found  on  pages  two  and  four.  We 
have  tried  brass  and  type-metal  rule, 
sinkers  on  each  side  of  rule  when  full 
depth  6  point  is  used.  All  rules  in  this 
issue  were  new  at  start — 3100  copies  are 
printed — two  pages  at  a  time.  Linotype 
almost  entirely  throughout. 

Press  was  overhauled  four  months 
ago  but  workups  still  occur.  Draw  sheet 
also  creeps  about  one  half  inch  in  ordi¬ 
nary  one  side  run.  Packing  consists  of 
pressboard  and  newsprint.  Ink  is  made 
especially  or  furnished  especially  for 
Lee  press  running  this  E.  F.  Book  pa¬ 
per.  Rollers  are  new — were  cast  about 
three  months  ago  and  were  seasoned 
well  before  being  placed  on  press  and 
adjusted. 

I  would  appreciate  any  help  you  can 
give  me  on  my  questions  or  anything 
else  you  can  find  from  examination  of 
our  paper. 

M.  E.  B.y  Cleveland,  Ohio 
A  The  basic  cause  of  your  trouble  is 
lack  of  justification  of  the  mate¬ 
rial  in  the  form.  Assuming  that  the 
chase  is  not  warped  in  any  way  and  that 
it  lies  perfectly  flat  on  the  bed  of 
the  press,  we  must  then  look  for  the 
trouble  in  the  material  used  to  fill  in 
the  chase;  in  the  lino,  trueness  of  the 
cuts,  rules,  etc. 

If  you  are  using  an  old  iron  chase, 
we  suggest  that  you  switch  to  an  elec- 


PRINTERS  .  .  . 

Numbered  work  is  easy  and  profitable  when 
you  use  Roberts  typographic  numbering  ma¬ 
chines  because: 

1.  The  investment  required  for  new  Rob¬ 
erts  machines  is  small, 

2.  Machine  life  is  long  because  plunger 
drives  actuating  pawl  swing  directly — thus 
eliminating  lost  motion  and  minimizing 
wear, 

3.  These  machines  are  available  at  the  low  prices  shown  below, 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movemont.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


Chanticleer  Inn,  Eagle  River,  Wis. 

Sylvia  and  Paul  Peterson,  Owner-Management 

One  of  Wisconsin's  famous 
pleasure  resorts,  located  on 
Eagle  Chain  of  Lakes. 

Chanticleer  Inn  definitely  ap¬ 
peals  to  those  who  desire  a 
quiet  and  cordial  homelike 
environment.  Our  slogan 

'Food  to  Crow  About' 

providing  the  finest  foods, 
"Peterson's  famous  Smorgas¬ 
bord." 

Cottages  are  attractively  fur¬ 
nished,  each  living  room  has 
a  fireplace;  each  cottage  has 
a  complete  bathroom,  hot  and 
cold  water,  all  electrically 
lighted.  Cottages  are  all  set  along  the  lake,  each  cottage  a  separate  and  private 
unit.  Write  or  call  our  office  for  particulars,  rates,  etc. 

Chanticleer  Inn,  407  South  Dearborn  Street,  Chicago,  III. 

Suite  350-355  —  Phone  Webster  2684 
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The  "ULTRA-FORCE” 

Absolute  **tops**  in  albparpose 
numbering  macbines.  Hardened 
steel  wheels  .  .  •  eentralixed 
plunger  pressure  action 
are  but  two  of  many  ex> 
elusire  features  ... 

(here  is  no  finer  typO‘ 
graph  mtade. 


ama-!)!!®''--.';;, 

216  NICHOLS  R'Jt.  ® \LL. 

^80  NORTH  JR 

682  N\\SS\0N  - — - 


INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

CHALMERS  CHEMICAL 
COMPANY 

l23Ch6ttnut8t.,  Newark,  N.J. 


trie-welded  steel  chase,  because  such  a 
chase  never  warps  and  always  lies  true 
on  the  press  bed. 

Check  all  wooden  furniture  and  dis¬ 
card  every  piece  which  is  in  any  way 
warped  or  does  not  lie  perfectly  flat. 
Check  all  cuts  going  into  the  form  for 
trueness  of  trim;  if  not  perfectly  true 
they  must  be  either  trued  or  carded 
along  the  sides  so  that  they  are  flush 
with  type  and  lino  slugs.  Note  if  lino 
slugs  are  cast  true,  and  if  they  are  of 
exactly  the  same  thickness  from  the 
bottom  to  the  top. 

A  single  slug  out  of  true  will  not 
cause  much  trouble,  but  the  cumulative 
effect  of  a  line  of  25  to  100  or  so  slugs 
out  of  true  will  cause  trouble  in  the  way 
of  workups,  oflf  its  feet,  etc. 

The  draw  sheet  creep  is  due  to  faulty 
and  improperly  used  packing.  We  rec¬ 
ommend  all-manila  packing,  except  for 
three  sheets  of  60  lb.  Super  to  allow 
for  makeready.  Use  manila  drawsheet. 
Pack  press  cylinder  to  a  point  bringing 
the  total  to  .002"  above  the  cylinder 
bearers  for  the  weight  of  stock  you  are 
using  as  per  sample  you  have  sent  us. 

V  _ 

Register  Work 

★  In  printing  register  work  where  sev¬ 
eral  colors  are  used,  the  guides  and  the 
gripper  bite  should  be  in  the  same  posi¬ 
tion  on  all  forms.  On  cylinder  presses 
the  bands  should  be  set  fairly  snug. 

V  _ 


•  ENVELOPES 


•  SPECIALTIES 


•  IMPRINTING 


THE  MULTIPRESS 

Speed  6,500  per  hour.  Continuous  feeder.  Handles  envel^es, 
paper,  bristols,  booklets,  folders,  tags.  Flat  bed  and  cylinder 
construction:  chase  9"xl2".  Prints  from  standard  type,  ma¬ 
chine  composition,  flat  plates.  —  Write  Us  on  Production 
Problems. 

B.  Verner  &  Company,  52  Duane  St.,  New  York 
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CARTON  AND  LABEL  PRINTERS  .  . 

TO  BE  “BASE'^-MINDED 


IT  PAYS 


Blatchiord 


THE  ORIGINAL 
HONEYCOMB 


Wood  is  an  unreliable  plate  mounting  medium, 
inefficient  in  this  era  of  modem,  high-speed  print¬ 
ing  production.  Even  its  economy  is  deceptiTe,  be¬ 
cause  actually  it  is  a  time-waster  when  compared 
with  the  facilities  offered  by  the  Blatchiord  Plate 
Mounting  System. 

Blatchiord  Plate  Moimting  Equipment  speeds  up 
production,  eliminating  time-wasters,  and  assuring' 
quality. 

Time  is  again  being  measured  in  dollars — time- 
wasters  are  again  being  recognised  as  profit  con¬ 
sumers.  For  that  reason,  the  up  and  going  plant 
finds  it  PAYS  TO  BE  "BASE"-MINDED. 

Write  for  information 


WOOD  vs.  METAL 


63  Park  Row,  NEW  YORK 


900  W.  18th  St.,  CHICAGO 


EasyKasters 

MACHINES 
IN  STOCK 


A  HEATING  TIME 
ir  REMELTING  TIME 
A  LADLING  TIME 
A  RECASTING  TIME 
A  PRESS  HOLDING  TIME 


★  NO  "STOP  AND  GO," 
BUT  CONTINUOUS  CAST¬ 
ING  WITH  300  LB.  VALVE 
CONTROLLED  MELTING 
POT.  Order  Yours  Today ! 
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PRIXTER^S 

ADHESIVES 

M AKEREADY  pastes  that  won*t  dry  out 
or  injure  the  skin. 

FLEXIBLE  CLUE  in  eakes.  Won’t  hard> 
en,  chip,  or  become  brittle. 

COLD  BOOK  CLUE,  unsurpassed  qual* 
ity  and  performance. 

REMOISTENINC  CLUE,  for  envelopes. 
Labels,  novelties,  etc. 


PADDING 

CEMENTS 


We  still  have  a  limited  supply  of  our 
famous  line  of  hot  and  cold  process 
padding  gums.  Dept.  G  will  gladly 
quote  prices. 


THE  COMMERCIAL  PASTE  CO. 

since  1900 


504  Buttles  Ave.  Columbus,  Ohio 


4  Stop  Offset 

Trouble! 


Send  today  for  our 
new  bulletin.  "10 
Ways  to  Avoid  Off¬ 
set."  14  pages  of  valu¬ 
able  hints  for  the 
pressman — how  to  im- 
prove  presswork — 
save  money — by 
ping  Offset  trouble 
E.  J,  KELLY  CO. 

1833  N.  Pitcher  St.  Kalamazoo. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
THE  GRAPHIC  ARTS  MONTHLY 


SILH  SCfittn 

outsiions 


answered  by 
J.  I.  BIEGELEISEN 


More  on  Press  Stencil 

★  In  the  May  issue  of  GAM,  F.  D.  of 
Colorado  Springs  asked  through  this 
column  the  name  of  the  process  where¬ 
by  silk  screen  stencils  can  be  used  in 
combination  with  a  regular  platen 
press.  I  quote  in  part  from  the  letter 
of  Neville  Lake  of  Jamaica,  N.  Y.,  who 
was  one  of  many  to  help  us  on  this 
score. 

“Before  entering  into  silk  screen  I 
was  a  job  printer  for  nine  years  and 
feel  therefore  that  the  method  I  am 
about  to  disclose  to  you  is  highly  adapt¬ 
able — for  certain  types  of  work.  I  have 
done  much  experimenting  with  this 
method  and  have  remarkable  results. 

“A  regular  frame  is  stretched  on  a 
flat  frame  about  one-half  inch  in 
height,  preferably  with  No.  14  silk. 
Frame  is  attached  to  grippers  of  platen 
press.  The  stencil  used  may  either  be 
photographic,  hand-cut  or  block-out. 
A  tinting  block  large  enough  to  com¬ 
pletely  cover  the  design  is  locked  up 
in  the  chase  and  placed  in  press.  For 
best  results,  tinting  block  used  should 
have  a  rubber  surface.  Where  design 
falls  should  be  built  up  on  bed  of 
press  as  in  makeready  in  regular 
printing.” 

The  name  of  the  process  is  Press 
Stencil  and  is  put  out  by  the  Press  Sten¬ 
cil  Company  of  2835  S.  4  Street,  St. 
Louis,  Missouri. 

V _ 


SILK  SCREEN  PRINTING  KITS  AND  SUPPLIES 

OVER  20  YEARS  in  the  silk  screen  business.  Order  your  process  colors  and  equip¬ 
ment  from  NAZ-DAR.  Write  for  free  catalog. 

NAZ-DAR  COMPANY  •  469-483  Milwaukee  Avenue,  Chicago,  III. 
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Pfnoopteade/U  O 

^  ALBERT  a  HIOHTON  ^ 


l 


D.  V.  A.,  Laurel,  Md.:  “Please  give 
me  the  plural  of  money.  Authorities 
consulted  give  moneys:  however,  the 
dictionary  gives  monies  as  second  spell¬ 
ing.  In  such  an  instance,  to  what  extent 
is  the  job  printer  obliged  to  follow  the 
copy  of  the  customer  which  in  this  case 
reads  monies,  though  the  printer’s 
choice  or  preference  (supported  by 
good  authority)  is  moneys?” 

A  wise  rule  for  the  job  printing  shop 
is  to  follow  customers’  copy  in  the  spell¬ 
ing  of  such  words  as  may  be  spelled 
correctly  two  or  more  ways.  Copy  in¬ 
consistencies  in  such  spellings,  however, 
should  be  queried  in  proofs  for  custom¬ 
ers’  attention. 


E.  C.,  Southport,  Conn.:  “Can  you 
inform  me  when  the  first  music  dic¬ 
tionary  appeared? 

About  1475 ;  it  was  prepared  by  one 
Tinctor  and  was  entitled  Terminorum 
Musicce  Diffinitorium. 


W.  S.,  Evanston,  Ill.:  “Will  you 
please  tell  me  what  the  watermarked 
initials  C.C.  and  C.A.  stand  for  in 
British  colonial  postage  stamps?” 

C.C.  signifies  Crown  Colony;  C.A. 
Crown  Agents  (in  London)  through 
whom  stamps  are'supplied  to  the  Colo¬ 
nies. 


M.  H.,  Cleveland,  Ohio:  “What  is  a 
Morris  dance?” 

It  is  an  old  English  country  dance. 
The  word  “Morris”  is  probably  a  cor¬ 
ruption  of  “Moorish,”  since  the  dance  is 
believed  to  have  been  brought  from 
Spain  during  the  reign  of  Edward  III. 


CHALLENGE  LEVER  CUHER 

#  You  can  do  a  lot  more  paper 
cutting  with  less  effort  when  you 
use  a  Challenge  Lever  Cutter.  The 
long,  scientifically  curved  handle 
gives  maximum  leverage  and  en¬ 
ables  you  to  use  your  full  weight 
on  heavy  cuts.  Other  features  as¬ 
sure  safety,  accuracy,  and  service — 
safety  lock,  solid  center  support, 
overhanging  arch,  duplex  steel 
measuring  tape,  easily -squared 
back -gage,  etc.  Investigate  now! 
Two  sizes:  26^  and  301»^-inch. 
Write  for  full  details.  4^7 

THE  CHALLENGE 
MACHINERY  CO. 

Main  Office  and  Factory:  GRAND  HAVEN,  MICHIGAN 
Eastern  Sales  Office:  50  Church  Street,  New  York 
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GRAPHIC  ARTS  PUBLISHING  CO. 


608  SOUTH  DEARBORN  STREET 


CHICAGO,  ILLINOIS 


PHOTOLITHOGRAPHY  < 
anc/ OFFSET  PRINTING  ' 

hy  J.  S,  Mertle  and  Harry  Keusch 


$^.00 


Price 


PLEASE  SEND  MONEY  WITH  ORDER 


Orders  from  foreign  countries  must  include  10%  additional 


Encyclopedia  of  Ideas _ 

Proofreading  and  Copy-Preparation _ 

by  Joseph  Lasky 

Modern  Typography  and  Layout _ 

by  Douglas  C.  McMurtrie 

The  Practice  of  Presswork _ 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers 

by  Fred  W,  Hoch 

Earhart  Color  Plan _ 

The  Uniy.  of  Chicago  Manual  of  Style _ 

Pressroom  Problems  and  Answers _ 

by  Fred  W,  Hoch 

Handbook  for  Pressmen _ 

by  Fred  W.  Hoch 

A  Practical  Touch  System _ 

by  E,  B.  Harding 

Arithmetic  for  Printers _ 

by  /.  Woodard  Auble 

Printing  and  the  Allied  Trades _ 

by  R,  Randolph  Karch 

The  Bomb  That  Wouldn't  Go  Off _ 

by  John  Phillips 

Tips  on  Presswork _ 

by  G.  C,  Cifoper 

Pressman's  Pocket  Manual _ 

by  J.  N,  Harrison 

Direct  Advertising  and  the  Printer _ 

by  Albert  Highton 


$20.00 

7.50 

7.50 

4.00 

3.75 

3.00 

3.00 

3.00 

3.00 

2.27 

1.72 

1.50 
1.50 
1.50 

.  1.00 
1.00 
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WAR  CONDITIONS 


The  conditions  of  recent  months,  climaxed  by  war,  have 
affected  Harris  operations  as  they  have  countless  other 
companies.  The  change  in  manufacturing  capacity  from 
regular  pursuits  to  war  demands,  plus  shortages  of  materials, 
makes  it  impossible  to  build  Harris  presses  for  sale  to  the 
graphic  arts  industry. 

However,  every  effort  will  be  made  to  maintain  the  high 
standard  of  service  to  which  Harris  users  have  been  accus¬ 
tomed  for  so  many  years. 

To  keep  pace  with  future  needs  and  to  promote  the  con¬ 
tinued  development  of  offset,  effort  will  be  made  to  carry 
forward  Harris  research,  engineering  and  development 
activities  to  the  end  that  progress  will  have  been  made  when 
the  manufacture  of  presses  for  the  industry  is  resumed.  The 
research  programs  of  the  Harris  Laboratories  on  the  chemis¬ 
try  of  lithography  will  also  be  continued  and  products  of 
the  Laboratories  will  be  for  sale. 

Harris  merchandising  efforts  during  this  period  will  be 
devoted  to  increasing  the  effective  production  and  use  of 
the  printed  message. 


ARRIS  OFFSIX  PRm^ 


POTT 


COM 


PIONEER  B  U  i  L  0  C  R  S  O  P  S  U  C  C  6  S  S  F  U  t  6  SET  F  R  E  S  $  fi  S. 
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To  Clean  Hands 

★  A  tip  I  picked  up  from  an  old-time 
printer  is  the  idea  of  using  a  pad  of 
rope  to  help  clean  the  hands.  Any  soft, 
heavy  cord  such  as  is  used  to  tie  up 
bundles  of  newsprint,  does  as  good  a 
job  with  ordinary  soap  and  water  as 
any  of  the  commercial  cleaners  in  re¬ 
moving  ink.  Also  it  is  less  expensive 
and  easier  on  the  skin. 

Michael  Flanagan  y 
U pper  Montclair y  N.  J. 

V  _ 

Perfect  Slug  Delivery 

★  After  having  plenty  of  trouble  with 
slugs  which  failed  to  come  through  de¬ 
livery  slide  and  onto  outside  galley  of 
typesetting  machine,  I  applied  a  strip 
of  Scotch  tape  on  the  leather  buffer. 
Result — perfect  slug  delivery  without 
having  to  use  graphite  on  the  slide. 
One  piece  of  tape  lasts  for  months. 

Albert  H.  Pfrendery 

Buffaloy  N.  Y. 

V  _ 


“Backing  Up”  Full 
and  Half  Pages 

★  The  pressman  squaring  a  form  con¬ 
taining  full  and  half  pages  (dropped 
from  the  top  or  centered) ,  should  enlist 
the  aid  of  the  compositor. 

The  comp  will  make  up  the  “short” 
pages  with  a  strip  of  Monotype  rule 
sawed  or  trimmed  down  so  that  only  a 
pica  or  two  prints  (at  the  center  or 
corners)  at  the  top  of  the  page.  Or  at 
both  top  and  bottom  of  page.  The 
pressman  aligns  the  “full”  pages  with 
the  “rule,”  thus  assuring  himself  of  an 
accurate  lineup.  When  ready  to  “roll” 
the  pressman  breaks  off  the  printing 
portion  of  the  rule — the  form  is  cor¬ 
rectly  aligned. 

Charles  Broad 

ChicagOy  III. 

V _ 

For  Tilted  Forms 

★  About  two  years  ago  there  appeared 
in  the  GAM  a  trick  of  “angling”  a  rule 
form  on  a  C.  &  P.  Gordon.  With  forms 
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too  big  to  lock  up  in  chase  on  the  bias, 
this  trick  called  for  a  piece  of  pica 
reglet  in  the  chase  bracket  under  one 
corner,  thus  tilting  the  chase. 

That  little  trick,  so  simple  I  kick 
myself  for  never  having  had  the  brains 
to  think  of  it,  has  saved  me  a  lot  of  real 
money.  Moreover,  I  have  found  that  in 
addition  to  saving  rollers  when  running 
rule  jobs,  the  litile  trick  has  been  use¬ 
ful  on  many  a  form  where  the  lines  run 
with  the  travel  of  the  rollers — just 
giving  that  tilt  to  the  form  gives  much 
better  inking — of  course  no  vibrator 
roller  being  used. 

So  useful  has  been  this  little  trick 
that  I  have  gone  this  one  better.  I  have 
had  a  knob  of  metal  welded  on  one 
corner  of  some  chases,  so  whenever  I 
want  a  tilted  form  on  the  press  I  lock 
up  with  that  built-up  comer  to  set  in 
the  bracket — when  I  want  the  form 
straight,  I  just  reverse  the  chase  and 
proceed  as  of  old,  the  built  up  corner 
is  up  and  does  not  interfere  with  any¬ 
thing.  So  instead  of  a  “temporary”  ex¬ 
pedient,  this  becomes  a  permanent 
device. 

R.  T.  Cowles 
Escalon,  Calif. 

V _ 


*‘He*s  editor  of  our  *Bright  Sayings* 
department.** 


SCLL  OPEN  END 
ENVELOPES 

j  Here  is  a  printer’s  item  that  is  a 
more  important  sales  possibility 
than  ever  before  because  it  is  being 
used  so  extensively  for  packaging. 
War  rationing  has  made  it  a  handy 
idea  for  serving  sugar  individually. 
The  restriction  of  visual  papers  has 
extended  its  market  so  that  cus¬ 
tomers  looking  for  a  substitute  will 
welcome  suggestions. 

These  envelopes  are  made  speedily 
on  a  brand  new  machine.  They  are 
available  in  a  variety  of  papers. 

We  will  gladly  explain  how  more 
I  printing  sales  are  made  in  this  field 
j  and  send  samples  and  prices. 

WESTERN  STATES 

Envelope  Company 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 
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Pro  Paper  Drills. 


by  B.  BANDOLPH  KARCR 


w 

►  4 


Ftm  OVER  HO  VEARS  IRE  HOSI C0HPLE1E  LINE  OF 
SUEL  ENGRAVED  BLANKS  FOR  BONDS  AND 
STOCK  CERIIFICAIES  AKO  AIL  PAPERS  OF  VALUE 

n  Bns  BAHK  NOTE  EWRAIIERS 
★ZDS-Z03W.I3IHSTNEII  YORK^ 


★  Related  subjects  differ  from  shop  and 
general  educational  subjects  in  that 
additional  informatioih  can  be  pre* 
sented  to  the  students  that  is  not  given 
in  the  laboratory  subjects.  Shop  teach¬ 
ers  are  not  prone  to  spend  any  time, 
even  if  they  had  it,  to  teach  such  related 
work.  Often  related  subjects  are  not 
related  at  all,  but  present  a  curriculum 
portion  supposedly  common  to  all  of 
the  activities  in  a  large  vocational  high 
school.  In  this  type  of  a  set-up  the 
printing  students  get  the  same  type  of 
mathematics,  English  and  “science” 
that  is  offered  to  students  of  electricity, 
carpentry,  or  automotive.  There  is  no 
doubt  that  this  education  is  for  the 
common  good  of  all  students.  Our  argu¬ 
ment  is  that  it  is  not  good  enough;  it 
could  cover  more  curriculum  content 
expressly  developed  solely  for  printing 
students. 

In  most  vocational  printing  schools 
or  in  large  vocational  buildings  with 
printing  departments  such  related  sub¬ 
jects  courses  are  required.  This  is  espe¬ 
cially  true  of  schools  supported  with 
Federal  funds  through  the  Smith- 
Hughes  law,  which  requires  that  one- 
half  time  be  spent  in  shops  and  the 
other  half  in  related  subjects.  Students 


Let  the  FRANKLIN  PRINTING  CATA¬ 
LOG  be  your  silent  partner.  The  Catalog 
enables  you  to  keep  the  wartime  stride, 
to  get  more  work  done  in  less  time  with 
fewer  helpers. 

Write  today  for  details  of  trial’Order  plan 


PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY.  UTAH 
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and  some  printers  think  alike,  ofttimes, 
that  this  requirement  is  unnecessary, 
but  this  point  will  not  be  considered 
here.  Related  subjects  can  be  good  for 
the  student,  and  teach  him  many  things 
that  he  does  not  get  in  laboratory  work. 

Consideration  of  the  problems  at 
hand  will  bring  out  the  fact  that  in 
most  cases  students  are  taught  to  per¬ 
form  skills  in  a  certain  way — but  not 
why  they  are  so  done.  The  why  can  be 
taught  in  related  subjects.  We  grant 
that  such  a  teacher  must  be  trade- 
trained;  otherwise  he  could  not  cover 
the  work  successfully.  Furthermore,  he 
must  have  an  understanding  of  all 
processes.  A  specialist  who  knows  only 
composing  room  practice  or  pressroom 
procedure  would  not  sufiBce  for  the  job. 
He  need  not  be  one  who  is  expert  in 
all  processes,  it  should  be  understood, 
as  this  is  all  but  impossible. 

In  addition  to  the  why  in  production, 
the  many  occupations  which  a  student 
may  follow  should  be  pointed  out. 
Space  here  prevents  listing  the  55  pos¬ 
sible  careers  for  which  basic  training 
can  be  provided  in  vocational  graphic 
arts  schools.  SufiBce  to  say  that  there 
are  25  alone  in  letterpress  industry,  11 
in  offset,  at  least  3  in  gravure,  16  in  re¬ 
lated  trades  such  as  electrotyping  and 
photoengraving.  (If  you  don’t  believe 
me,  drop  me  a  line  and  I’ll  enumerate 
them  for  you! ) 

More  content  of  such  a  related  sub¬ 
jects  course  would  point  out  the  size 
and  significance  of  the  industries,  the 
average  wages  on  all  jobs,  duties,  edu¬ 
cational  and  physical  requirements, 
promotional  possibilities,  unions,  Social 
Security,  etc. 

Most  vocational  schools  have  no  au¬ 
tomatic  machinery.  The  best  that  they 
can  do  to  get  across  to  the  students  the 
many  time-savers  and  high-production 
machines  is  to  teach  their  importance 
and  the  jobs  that  they  do  in  the  reiated 
subjects  class. 

Many  other  items  of  necessity  for  a 
well-rounded  graphic  arts  education 


Sell  Time-Saving 
Printed"  Form 
Systems 


Made  Under 
Your  Own  Imprint 
Shipped  In  Your  Name 


Sell  in  your  own  name,  under  your  imprint. 
Autographic  Register,  Continuous  or  Snap-a- 
part  Forms  .  .  .  shipped,  and  quickly,  too, 
under  your  labels  .  .  .  you  do  the  invoicing. 

Get  your  share  of  this  fast  growing  field  by 
writing  today  for  details  of  our  dealer  offer. 
Free  design  and  quotation  services  assure  you 
of  complete  selling  information  for  your  every 
prospect.  Simplified  price  lists  and  manuals  let 
you  price  many  forms. 


Our  increased  production  has  given  many  deal¬ 
ers  and  printers  new  profits  to  replace  war-cut 
items  .  .  .  investigate. 


WRITE  TODAY  ...  If  you  are  located  in  a 
Midwestern,  Southern  or  Southwestern  area. 


PHILIP  HAND  COMPANY,  INC. 
Holyoke,  Mass. 


iANO 


: »! 


Bii^tiessForns 
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VIRKOTYPE  AUTOMATIC  PROCESSING 
.e.GO/^.  MACHINES 


VIRKOTYPE 
Permanent  Compounds 


“X”  BASE  INKS 

Wood,  Nathan  &  Virkus  Co 

I ncorporated 

1  Main  Street  Racine,  Wis 


which  can  be  taught  with  nothing  more 
than  text  material,  pencil  and  paper, 
and  desks  and  chairs — not  to  mention 
a  well-trained  teacher — are  listed  here: 

1.  Kinds  of  type — hand-set,  Mono¬ 
type,  line-slug,  Thompson,  Ludlow, 
All-Purpose  Linotype,  Teletypesetter. 

2.  Material,  Elrod,  foundry.  Mono¬ 
type,  brass. 

3.  Layout. 

4.  Copy  fitting. 

5.  Measurements  common  to  print¬ 
ing. 

6.  Commercial  composition  with  ref¬ 
erence  to  sizes  of  jobs,  the  way  they  are 
composed,  types  of  presses  on  which 
they  could  be  printed  and  why  or  why 
not,  work  and  turn,  etc. 

7.  Imposition — with  wood  blocks  as 
pages. 

8.  Types  of  presses. 

9.  Fundamental  reasons  for  premake- 
ready  and  makeready. 

10.  Plates — originals  and  duplicates 
— how  they  are  made  and  for  what  pur¬ 
poses,  and  how  to  order  and  prepare, 

11.  Paper — manufacture  and  kinds, 
figuring  and  cutting. 

12.  Ordering  supplies  and  outside 
purchases. 

13.  Intelligent  routing  of  production. 

14.  Plant  layout  for  best  production. 

15.  Difficulties  commonly  found  on 
composing  machines,  presses,  cameras, 
composing  room  tools. 

16.  The  meaning  of  precision  in 
printing. 

The  above  is  just  a  partial  list  of  194 
headings  of  what  can  be  taught  in  re¬ 
lated  subjects  of  inestimable  value  to 
any  vocational  graphic  arts  curriculum, 
i  Subject  matter  is  almost  endless. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


AMERICAN 

ROLLERS 


Better-built  for  better  serv¬ 
ice  on  any  press.  T ry  them, 


AMERICAN  ROLLER  CO. 

1342  North  Halsted  St.,  Chicago,  III. 
225  N.  New  Jersey  St.,  Indianapolis,  Ind. 
1531  Branch  Street  SU  Louis,  IWo. 


The  writer  of  this  column  has  prepared 
and  printed  for  distribution  all  copy  for 
this  column  from  its  inception  in  Sep¬ 
tember,  1941  through  September,  1942, 
in  booklet  form.  Copies  can  be  secured 
free  of  cost  and  postage  by  mailing  a 
card  to  R.  Randolph  Karch,  Printing 
High  School,  McMillan  Street  and  Es¬ 
sex  Place,  Cincinnati. 
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Collection  Racketeering 

(Continued  from  page  12) 

forms,  which  he  mailed  to  debtors  at 
his  own  expense,  then  paid  the  agency 
$24.50  more  commission  than  the 
agency  remitted  to  him.  Out  of  $800  in 
accounts  turned  over,  the  printer  alone 
collected  $481,  more  than  half.  This 
“shows  that  aggressive  collection  meth¬ 
ods  will  bring  in  the  money  without  out¬ 
side  assistance. 

A  variation  of  this  scheme,  which  has 
caught  a  number  of  printers  and  other 
business  people,  makes  use  of  a  refund 
check.  When  offering  the  system  con¬ 
sisting  of  a  series  of  form  letters,  the 
salesman  guarantees  that,  used  accord¬ 
ing  to  instructions,  it  will  collect  a 
certain  amount.  If  not,  the  printer  may 
deposit  the  guarantee  check  after  a 
stipulated  date  and  get  his  money 
back.  But  the  check  is  so  worded  that 
the  bank  will  not  cash  it  until  the  col¬ 
lection  company  has  O.K’d  it  and  it 
usually  finds  a  reason  for  refusing 
authorization. 

Many  complaints  have  been  received 
by  Better  Business  Bureaus,  Chambers 
of  Commerce,  business  publications, 
trade  associations,  legitimate  credit  and 
collection  bureaus  and  attorneys — but 
it  seems  that  these  racketeers  live  up 
to  their  printed  contracts.  Their  sales¬ 
men  do  the  legerdemain,  obviously  with 
company  connivance;  and  they  seldom 
stop  at  red  lights  when  driving  home 
their  arguments.  They  get  paid  so 
much  for  each  account  plus  a  bonus  of 
40  per  cent  of  the  profits  on  the  busi¬ 
ness,  after  collection  expense  has  been 
deducted,  and  so  they  are  primarily  in¬ 
terested  in  getting  the  signature  to  the 
contract  and  a  list  of  delinquents,  as 
recent  as  possible  because  the  value  of 
past-due  accounts  is  in  direct  relation¬ 
ship  to  the  age  of  the  accounts,  an  im¬ 
portant  thing  to  bear  in  mind.  Do  net 
let  your  accounts  grow  hoary  with  age 
before  taking  aggressive  action.  The 
salesman  gets  a  bigger  commission  for 


11  111: 


Jlildi 


MONOPLATE  is  the  NEW  SINGLE 
UNIT  Engraving  Plate  created  by 
Nu-Era.  It  combines  type,  half-tones, 
and  line  work  in  one  easy-to-handle, 
regular  wood  mounted  plate  .  .  . 


I 


Monoplates  eliminate  expensive  make* 
ready  and  lock-up,  and  are  ideal  for 
2,  3  and  4  color  jobs . . .  Monoplates 
look  and  function  like  ordinary 
engraving  plates  —  But,  they  save 
1 5%  in  metal,  SOVo  in  labor,  and  up  to 
60%  in  money  I 


USE  MONOPLATES  TO 
COMPETE  WITH  OFFSET! 


STEP.  AND- REPEAT 
MONOPLATES  FOR 
MULTI-UNIT  JOBS 

.  .  2  to  600  up 
from  one  plate! 


OVER-NIGHT  OUT- 
OF-TOWN  SERVICE 
StND  for  INfOKMA- 
TfON  and  SPtCIAL 
PAICi  LIST 


NU-ERA 
PHOTO  ENGRAVERS,  Inc 

732  SHERMAN  ST. 
CHICAGO,  ILL. 
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gathering  accounts  less  than  two  years 
old  than  on  accounts  more  than  two 
years  old.  Many  earn  from  $250  to  $400 
monthly  these  days.  Printers  are  con* 
sidered  Class  A  prospects,  their  ac¬ 
counts  paying  salesmen  as  much  as 
three  times  those  of  other  business  men. 
So,  the  next  time  a  persuasive  talker 
asks  for  your  overdue  accounts,  promis¬ 
ing  to  buy  them  or  to  lend  your  delin¬ 
quent  customers  money  to  pay  you,  the 
loan  to  be  repaid  the  collection  com¬ 
pany  on  installments,  look  behind  the 
whiskers  before  you  call  him  Santa 
Claus. 

V _ 

Wartime  Photoengraving 

( Continued  from  page  16) 

many  advantages  and  conveniences  over 
individual  sensitization  of  template  sur¬ 
faces. 

Briefly  outlined,  the  Kodak  process 
consists  essentially  of  applying  a  spe¬ 
cial  light-sensitive  gelatino-silver  emul¬ 
sion  (film)  to  the  template  surface, 
which  has  previously  been  lacquered 
so  as  to  promote  good  adhesion  of  the 
emulsion  film  to  the  final  support.  After 
application  of  the  sensitive  film  to  the 
template  surface,  the  paper  base  or 
temporary  support  of  the  emulsion  is 
stripped  off,  leaving  the  emulsion  film 
in  firm  contact  with  the  final  support. 
The  emulsion  is  of  the  process  variety, 
producing  line  images  of  high  contrast 


(legibility)  and  possessing  suflBcient 
sensitivity  to  permit  images  either  by 
projection  or  contact  printing. 

Complete  instructions  on  the  employ¬ 
ment  of  this  material  as  well  as  its 
adaptations  and  equipment  required  for 
its  use  are  furnished  gratis  by  the  Sen¬ 
sitized  Goods  Sales  Division  of  the  East¬ 
man  Kodak  Company  (Rochester, 
N.  Y.),  and  will  be  sent  on  request  to 
interested  parties. 

Still  another  wartime  activity  for 
photoengravers  is  the  reproduction  of 
maps  for  military  and  civil  purposes. 
The  maps  may  be  either  new  editions, 
or  revisions  of  existing  maps ;  in  either 
case,  they  are  reproduced  by  line  pho¬ 
tography  and  printed  either  by  letter- 
press  or  (more  generally)  by  offset 
lithography.  For  litho  purposes,  the 
reproduced  image  may  be  either  in  the 
form  of  negative  (for  albumen  press- 
plates)  or  positive  images  (for  deep 
etch  plates). 

It  is  not  unusual  that  preliminary 
blueprints  are  made  of  existing  maps 
before  final  reproduction;  corrections 
and  revisions  are  then  made  on  the 
blueprints,  after  which  they  are  repro¬ 
duced  for  the  final  edition.  It  goes 
without  saying  that  the  production  of 
the  blueprints  and  final  negatives  (as 
well  as  litho  printing  surfaces)  is  with¬ 
in  the  scope  of  many  photoengraving 
plants. 

The  science  of  map  making  is  an  in¬ 
tricate  one,  but  the  war  program  has 


*  *  9deai  Plate  Qumi  ★  ★  * 


Adaptable  for  making  plates  used  on  high¬ 
speed  printing  of  cardboard,  cloth,  wood 
and  rough-textured  papers.  Made  both 
from  rubber  and  synthetic  compounds  to 
meet  exacting  requirements.  Special  for¬ 
mulas  for  aniline  and  linseed  base  inks. 


Ideal  gums  are  noted  for  their  high  tensile 
strength.  Mold  easily  and  are  abrasive- 
resistant.  Save  makeready  time.  Use  Ideal 
plate  gums  for  your  plates  and  be  assured 
of  more  brilliant  colors  and  a  uniform 
smooth  coverage  on  all  flat  tints. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 

CHICAGO,  ILLINOIS  Sales  and  Service  Offices  in  Principal  Cities  LONG  ISLAND  CITY,  N.Y. 
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resulted  in  the  production  or  reproduc¬ 
tion  of  many  types  of  district  and  re¬ 
gional  maps.  Such  assignments  are 
fully  within  the  capability  of  any  efl&- 
cient  photoengraving  staff,  and  unless 
the  maps  are  of  very  large  size,  little 
special  or  extra  equipment  is  required 
for  the  work  of  reproduction. 

The  foregoing  outline  of  wartime  ac¬ 
tivity  by  no  means  exhausts  the  avenue 
of  possibility  for  photoengravers:  it 
would  be  difficult  to  mention  every  pos¬ 
sible  phase  of  service,  since  new  uses 
for  photoengraving  skill  and  facilities 
are  constantly  arising,  frequently  from 
very  unexpected  sources  and  directions 
in  the  national  war  effort. 

V  _ 

A-D  Suspends  Publication 

★  A-D,  the  cooperative,  non-profit  graphic 
arts  magazine  (formerly  PM),  announces 
suspension  of  publication  for  the  duration. 
Published  for  seven  years,  the  magazine 
became  noted  for  its  introduction  of  the 
work  of  artists  and  designers,  and  its  broad 
efforts  to  raise  standards  in  the  field  of  art 
for  industry. 

V  _ 


**Ar0  you  the  man  that  toanted  a 
galley  boy?” 


Modem  Machinery 
At  a  Fraction  of 
Original  Cost 

3  Model  14  Linotypes 
Model  26  mixer  Linotype, 
Serial  No.  41163,  $950 
2  Model  5  Linotypes 
2  Model  18  Linotypes 
Model  21  Display  Linotype 
Ludlow  Typogroph,  complete 
with  AC  motor,  AC  electric 
pot,  cabinet,  20  fonts  type, 
spaces,  sticks,  etc.,  $950 
New  Mdl.  Sheridan  44”  Cutter 
Models  B  and  No.  2  Kelly 
Presses 

C  &  P  Craftsman  34^^”  Cutter 
Diamond  32y2”  power  Cutter 
Challenge  30”  lever  Cutter 
Miller  20x26  Simplex,  AC  va¬ 
riable  speed  motor,  $1850 
2  No.  4  Miehle  Units,  com¬ 
plete  with  Dexter  Swing- 
back  feeders,  extension 
deliveries,  AC  motors 
6  Hamilton  No.  12035  steel 
newspaper  type  cabinets, 
$55  each 

Potter  17x25  Proof  Press 
Hacker  18x25  Proof  Press 

TYPE  &  PRESS  OF  ILLINOIS 

A  Reliab!e  Source  of  Supply 
220  5.  Jefferson  CHICAGO 
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NEWS  RELEASES 


Allocation  Classification 

★  A  classification  system  which  will  enable 
the  War  Production  Board  to  trace  the  flow 
of  materials  in  terms  of  end  use,  from  pri¬ 
mary  producers  to  finished  products,  has 
been  established  by  Priorities  Regulation 
No.  10,  and  is  now  in  effect. 

The  system  calls  for  the  use  of  Allocation 
Classification  symbols  on  all  orders  placed 
by  manufacturers,  fabricators,  primary  pro¬ 
ducers,  etc.  Purchases  by  and  to  retailers 
are  exempt  from  the  requirements,  as  are 
purchases  covering  items  sold  at  an  aggre¬ 
gate  price  of  $15.00  or  less. 

Applications  under  the  Production  Re¬ 
quirements  Plan  for  the  fourth  quarter  of 
this  year  must  identify  the  end  use  of  mate¬ 
rials  for  which  application  is  made  by  means 
of  this  standard  Allocation  Classification. 
The  symbols  thus  become  a  principal  meth¬ 
od  of  checking  the  requirements  and  dis¬ 
tribution  of  materials  for  war  and  essential 
civilian  purposes. 

The  classification  itself  is  simple.  Num¬ 
bers  from  1.00  to  23.00  have  been  assigned 
to  all  major  classes  of  military,  industrial 
and  civilian  uses.  These  end  use  classifica¬ 
tions  are  subdivided  by  the  use  of  numbers 
after  the  decimal  point.  For  example,  class 
17.00  (Education  and  Information)  has  un¬ 
der  it  17.10  for  Printing  and  Publishing. 

The  specific  instructions  state :  “All  pub¬ 
lishers  of  newspapers,  magazines,  and  books 
and  all  establishments  engaged  in  litho¬ 


graphing,  photoengraving,  blueprinting, 
photostating,  etc.,  should  place  this  Alloca¬ 
tion  Symbol  on  all  purchase  orders  that 
they  issue. 

“The  symbol  does  not  apply,  however,  to 
such  things  as  playing  cards,  etc.,  which 
should  be  placed  in  Class  18.00. 

“Construction  of  new  buildings  and  build¬ 
ing  maintenance  and  repair  should  not  be 
included  in  this  classification.” 

The  classified  list  set  up  as  a  guide  lists 
the  following  under  17.10:  blueprinting, 
bookbinding  and  related  industries,  printing 
and  publishing  of  books,  electrotyping  and 
stereotyping,  engraving  for  plate  printing, 
general  commercial  printing,  manufacture 
of  gravure,  rotogravure  and  rotary  photo¬ 
gravure  plates,  job  printing,  lithographing 
and  photo-lithographing,  printing  and  pub¬ 
lishing  of  newspapers,  printing  and  publish¬ 
ing  of  magazines,  printing  and  publishing 
of  periodicals,  photoengraving,  photostat¬ 
ing,  operation  of  printing  establishments, 
manufacture  of  printing  ink,  operation  of 
publishing  establishments,  etc. 

Oddly  enough,  manufacture  of  stationery 
is  listed  in  class  19.00  (the  symbol  for  equip¬ 
ment  and  supplies  for  office  use)  as  are 
also  the  manufacture  of  calendars,  the  man¬ 
ufacture  of  carbon  papers,  the  manufacture 
of  envelopes,  the  manufacture  of  hand 
stamps,  stencils  and  brands,  the  manufac¬ 
ture  of  notebooks  and  ledgers,  and  the 
manufacture  of  pin  tickets.  Up  to  the  time 


Oompl«t#  with 
Spring  Gauge 


The 


Jacques  Bookbinders'  Shear 


IRON  TABLE — 28  inobea 
wide  with  niekel  plated 
roles  fw  gaatlng. 

QAUQEt — ^Rapidly  ad- 
ioated  for  aeenrate  cotting. 


OLAMP — foot  clamping 
with  ova  sectional  cUunp, 
which  raises  parallel  and 
is  self-adjusting  to  all 
widths  and  tUeknesses  of 
stock. 


SPRING  GAUGE — for  SIZES — 88  inch;  40  inch; 
narrow  cutting  furnished  45  inch;  50  inch;  60  inch; 
unless  othsnriae  ordered.  72  inch. 

Writm  for  Catalog  and  Prieea 

JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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this  is  being  written,  no  official  definition 
of  stationery  has  been  made  by  the  W.P.B. 
If  the  printer  produces  a  large  quantity  of 
what,  in  his  judgment,  is  stationery,  then 
he  should  use  the  symbol  19.00  when  or¬ 
dering  material  for  the  production  of  such 
stationery.  In  the  event  that  the  printer 
orders  the  same  material  simultaneously  for 
another  portion  of  his  business,  he  should 
indicate  on  the  purchase  order  the  approxi¬ 
mate  percentage,  as,  for  instance,  DP19.00 
— 80%,  DP  17. 10 — 20%,  assuming  80% 
would  be  used  for  stationery  and  20%  for 
commercial  printing. 

The  manufacture  of  greeting  cards  and 
of  paper  bags  are  listed  in  class  23.00. 

In  addition  to  the  Allocation  Classifica¬ 
tion  symbols,  contracts  and  purchase  orders 
must  show  Purchasers’  Symbols.  These  are 
necessary  so  that  the  War  Production  Board 
may  ascertain  the  end  use  of  the  material 
ordered.  The  appropriate  purchasers’  sym¬ 
bol  should,  in  each  case,  precede  the  nu¬ 
merical  allocation  symbol  placed  on  pur¬ 
chase  orders.  The  purchasers’  symbols  are 
as  follows :  USA  for  the  ARMY,  USN  for 
the  Navy,  LL  for  Lend-Lease,  FP  for  other 
foreign  purchasers,  and  DP  for  domestic 
purchasers. 

When  an  order  bearing  a  purchaser’s 
symbol  is  received  by  a  printer,  he  must  pass 
the  symbol  on  to  his  suppliers  even  though 
he  retains  his  own  numerical  Allocation 
number. 

V _ 

Our  boys  at  the  front  need  a  steady 
flow  of  supplies.  You  can  assure  this 
by  systematic  purchase  of  U.  S.  War 
Bonds  and  Stamps. 


YOUR  OPPORTUNITY 

COUPON 


EVER  READY  LABEL  CORP.  > 

155  EAST  25th  STREET  < 

NEW  YORK  CITY  • 

I  would  liko  to  havo  tha  com-  I 
plete  Ever  Ready  Profit  Plan  I 

by  return  mail.  If  other  print-  i 
ers  can  pick  up  extra  dollars  | 
and  extra  customers  every  > 

year,  Td  like  to  loam  HOW.  . 


Name.. 


Address. 

City 

_ State 

PASTE  ON  YOUR  LETTERHEAD  AND  MAIL  NOW! 


CONSERVE  Your 
BRACKETT  MACHINES! 


★  Keep  them  well  oiled.  Keep  them 
thoroughly  cleaned.  Let  only  ex¬ 
perienced  operators  use  them.  With 
proper  care  they’ll  serre  longer  .  .  . 
and  help  win  the  war. 


BRACKETT  STRIPPING  MACHINE  CO. 
608  S.  Dearborn  St.  330  W.  42nd  St. 
Chicago,  III.  New  York,  N.  Y. 


NON.SMU06ING 
PLUNGER 


RIGID  ONE-PIECE 

STEEL  FRAME 


EVEN 
LENGTH 


Ki’TOHiii 
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COMMUNICATIOXS 


The  Graphic  Arts  Monthly  certainly  has 
been  a  big  help  to  me.  I  enjoy  all  of  the 
articles  and  especially  the  "Tricks  of  the 
Trade"  as  I  am  a  self  made  printer  with  no 
outside  shop  experience. 

Mail  order  printing  is  so  varied,  and  I  get 
so  many  different  kinds  of  jobs  which 
often  require  special  operations,  etc., 
which  I  am  not  prepared  to  handle.  But 
through  the  ads  in  The  Graphic  Arts 
Monthly  I  am  always  able  to  locate  just 
exactly  the  service  I  am  looking  for,  and 
do  it  quickly. 

I  wish  to  tnank  you  also  for  the  special 
items  you  have  published  with  regard  to 
the  W.P.B.  regulations,  etc.  I  am  sure  all 
of  the  printers  appreciate  this  extra  serv¬ 
ice  very  much. 

Carl  H.  Fechner 
Forest  Print  Shop 
River  Forest,  III. 

I  have  appreciated  your  magazine  a  great 
deal.  Being  a  beginner  in  the  printing 
business  and  not  knowing  the  sources  of 
supply,  your  magazine  has  been  a  great 
help.  Many  thanks  for  it. 

Earl  N.  Comstock 
The  Union  Messenger 
Miles  City,  Mont. 

«  « 

Just  a  line  to  thank  you  for  the  past  issues 
of  the  best  little  book  in  the  printing 
trade.  The  Graphic  Arts  Monthly.  Without 
this  book  I  think  I  would  close  the  doors 
and  quit  printing. 

Clifford  J.  Niemeyer 
Cliff's  Print  Shop 
Covington,  Ky. 

V  # 

What  the  GAM  has  done  for  me:  I  was  a 
printer  in  Chicago  for  twenty-seven  years 
— filled  many  executive  positions.  After 
over  sixty  years  experience  in  the  printing 
business  I  still  find  I  can  learn  many  things 
by  reading  GAM.  I  scan  carefully  all  the 


ads  in  your  excellent  publication,  and  to 
date  I  have  purchased  type,  dies,  rollers 
and  many  engravings  from  your  adver¬ 
tisers.  It's  a  valuable  addition  to  any 
progressive  printer's  office. 

Ned  P.  Keys 
Maple  Rapids,  Mich. 

^  ^ 

Please  accept  my  thanks  for  your  including 
me  on  your  mailing  list  for  so  long. 

I  think  I  would  rather  go  without  any  other 
publication  than  The  Graphic  Arts  Monthly. 
It  is  educational,  instructive  and  keeps  me 
in  touch  with  the  printing  and  allied  trades 
much  better  than  any  other  monthly  I 
have  had  the  pleasure  to  obtain. 

Thanking  you  again,  I  beg  to  remain 
Hal  S.  Kimball 

Kimball  Engraving  Company 
Chattanooga,  Tenn. 

«  « 

The  Graphic  Arts  Monthly  is  read  from 
cover  to  cover,  every  month,  and  I  want 
you  to  know  that  it  is  a  great  help  and 
appreciated.  I  answer  the  ads  frequently, 
and  find  them  to  help  me  in  more  ways 
than  one. 

Amos  I.  Sanford 
Sanford  Printing  Co. 
Des  Moines,  Iowa 

I  have  found  GAM  very  helpful  in  contact¬ 
ing  advertisers  and  suppliers  of  equipment. 
Trade  notes  and  stories  are  very  interest¬ 
ing  and  helpful. 

Harold  G.  Yott 
The  Graphic  Press 
Flint,  Mich. 

#00 

Many  thanks  for  the  most  welcome  Graphic 
Arts  Monthly,  which  is  diligently  read  on 
arrival.  It  is  used  very  frequently  as  a 
check  source  for  supplies. 

G.  Ashton  Sutherland 
The  Sutherland  Press 
Baltimore,  Md. 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  large  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books.  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually!  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now.  You  can  profit  as  they  have. 


Consumers  Printing  Cr  Paper  Co.,  Cincinnati,  Ohio 
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Sell  Printing  That  Helps 
the  War  Effort 

★  If  the  words  “Sell  Printing  That  Helps 
the  War  Effort”  could  be  impressed  upon 
the  minds  of  the  printers  of  America,  it 
would  have  a  profound  and  telling  effect 
upon  the  morale  of  the  nation.  Not  only 
that,  but  it  would  increase  the  prosperity 
of  those  same  printers. 

The  most  obvious  way  to  “Sell  Printing 
That  Helps  the  War  Effort”  is  to  suggest 
to  each  customer,  when  you  do  his  printing, 
that  he  permit  you  to  add  the  words  “Buy 
War  Bonds  and  Stamps”  to  every  printed 
sheet  that  leaves  his  place  of  business  and 
is  seen  by  others.  Suggest,  also,  that  he 
permit  you  to  pick  up  his  present  stock  of 
letterheads,  invoices,  envelopes,  labels,  etc., 
and  add  some  patriotic  line,  slogan  or  word¬ 
ing. 

In  designing  new  pieces,  where  at  all 
practical,  try  to  work  in  a  red,  white  and 
blue  treatment.  Borders,  rules,  tints,  etc., 
when  cleverly  handled  or  arranged,  will 
give  a  patriotic,  American  atmosphere  to 
the  finished  work.  Try  to  work  in  the  V 
for  Victory  motif  at  every  opportunity.  Set 
the  type  form  in  the  shape  of  a  V  .  .  .  Print 
a  large  V  in  color  and  run  the  type  matter 
in  black  .  .  .  Use  the  word  “Victory”  when¬ 
ever  it  is  at  all  possible  to  do  so.  Tie  in 
such  phrases  as  “Buying  for  Victory” — 
“Save  for  Victory,”  etc.,  etc. 

In  addition  to  your  own  efforts,  cash  in 
on  the  efforts  of  others  in  the  graphic  arts 
field.  For  instance.  The  Goes  Lithograph¬ 
ing  Company,  Chicago,  has  published  a 
large  line  of  Patriotic  Specialties  for  Print¬ 
ers,  Samples  of  this  material  are  free  upon 


request.  The  company  informs  us  that 
these  are  sent  accompanied  by  “Selling 
Slants,”  which  tells  one  where  to  sell  and 
how  to  sell  the  line.  One  of  the  company’s 
Patriotic  Specialties  is  shown  on  this  page. 
Included  among  the  specialties  are :  Letter¬ 
heads,  Folders,  Blotters,  Patriotic  Certifi¬ 
cates,  Sheet  Pictures,  Matted  Pictures, 
Posters  and  Stickers. 

Sell  Printing  that  Helps  the  War  Effort. 

V..._ 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


SIMONK 

S  301 

PAPER  KNIVES 

for  finer,  faster 
cleaner  cutting 

SIMONDSSAWand  STEEL  CO. 

FITCHBURG,  MASS. 
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U.T.A.  Elects  Officers 

★  Raymond  Blattenberger  (Edward  Stern 
&  Company,  Inc.,  Philadelphia)  was  elected 
president  of  the  United  Typothetae  of 
America  at  its  5 6th  annual  convention,  held 
June  19  and  20  in  Cleveland. 

Other  officers  elected  are  Vice-presidents 
Donald  L.  Boyd  (Standard  Printing  & 
Publishing  Company,  Huntington,  West 
Virginia),  S.  Toof  Brown  (S.  C.  Toof  & 
Company,  Inc.,  Memphis),  Ivan  R.  Drechs- 
ler  (Horn-Shafer  Company,  Inc.,  Balti¬ 
more),  Chester  A.  Jacqua  (The  Jacqua 
Company,  Inc.,  Grand  Rapids),  and  David 
Veitch  (Security  Printing  Company,  Kan¬ 
sas  City)  ;  Treasurer,  Charles  B.  De  Vaux 
(William  J.  Dornan,  Philadelphia) ;  and 
Executive  Secretary,  Bernard  J.  Taymans. 

During  the  convention,  which  featured 
clinic  conferences  on  such  subjects  as  price 
ceilings,  priorities  and  allocations,  and 


transportation,  a  request  was  presented  to 
amend  the  by-laws  to  establish  a  Managing 
Directors  Division  and  to  gpve  members  of 
the  Managing  Directors  Division  repre¬ 
sentation  on  the  Board  of  Directors  and 
Executive  Committee. 

The  convention  decided  to  dispense  with 
annual  meetings  for  the  duration  of  the  war. 

V _ 

Packaging  for  Victory 

★  A  very  effective  brochure,  “Milprint  Vic¬ 
tory  Packaging,”  has  been  issued  recently 
by  Milprint,  Inc.,  Milwaukee,  Wisconsin. 

Says  the  first  page :  “Already  packaging 
is  playing  a  part  in  protecting  and  speed¬ 
ing  the  flow  of  foods,  medicines  and  weapons 
to  the  far  flung  battle  fronts.  Equally  im¬ 
portant  is  the  development  of  new  packages 
to  replace  those  made  of  strategic  mate¬ 
rials — tin,  rubber  and  plastics.  These  vital 
materials  must  be  released  for  direct  war 
effort — but  it  is  also  essential  that  satis¬ 
factory  substitutes  be  found  to  conserve  and 
protect  the  flow  of  civilian  foods  and  essen¬ 
tial  products.  In  this  book  we  hope  to  show 
what  Milprint  is  doing,  can  do  and  hopes  to 
do  in  the  field  of  functional  packaging  both 
military  and  essential  civilian.” 

And  the  book  shows  exactly  that.  It  tells 
how  the  company  geared  itself  for  action  to 
tie  in  with  the  war  effort ;  explains  what 
packaging  has  to  do  with  fighting  a  war; 
shows  the  role  Cellophane  plays  in  packag¬ 
ing;  and  in  excellently  illustrated  pages 
goes  into  stories  of  Milprint  bags,  Milprint 
cartons,  coatings  that  are  applied  to  papers 
or  cellulose  film.  Pliofilm,  and  other  activi¬ 
ties  in  the  Milprint  plants. 

An  excellent  presentation  of  contributions 
to  the  packaging  field. 

V _ 


The  Mun:sin£  Pah  *  a 
sturdy  one  piece  container 

*  space  for  your  label 
which  IS  there  at  re  order 
time  *  It  saves  time  ' 

*  eliminates  waste 
Convenient  *  Compact  • 
Clean  *  easy  to  open 

*  and  easy  tO'Close 
Your  customers  will  like  it 

The  Munisiny;  Paper  Co. 
US  S  La  Salle  SI  .  Chicano 


THIS  IS  THE 


Siief\ 


THIS  IS  THE 


“"RtC  i  THIS  IS  THE 


Wolermorked  I  Conlaint  500  plin  th«  I  ConloiiH  10  boMS,  a  total  of  5000 

Corlonleiid  .  desk  lirawer  and  itockroomiholves  I  phis  ih««tt.*Th«  Pak  makes  a  dint* 

*  ...has  utility  value  when  empty...  '  proof  delivery  or  storage  unit... 

I  _  .  >— I  *  •Rfrm  for  mok#*f#ody 

•  ••atrosfor  /  ^ 

I  mekeaMdr  aC - ^  | 


Accurate  |  I 

I  AAA  boy  for  lottorboadt  and  forim  i  Rov«r»ibl«lobol(intlof)corriMyournaiii«  ■  convomont  drop  I 


aoa  UNIT*  Caa^ini,  ^enu/  PACKAGED  JnuHiHf 
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War  Stamp  Greeting  Cards 

★  With  the  approval  of  the  War  Savings 
Staff  of  the  U.  S.  Treasury  Department, 
the  greeting  card  industry  has  completed  a 
cooperative  publication  plan  whereby  the 
majority  of  all  greeting  card  manufacturers 
and  publishers  are  taking  part  in  the  sales 
and  distribution  of  a  series  of  Everyday 
War  Stamp  Greeting  Cards  to  all  types  of 
retail  outlets. 

These  new  cards  are  beautifully  repro¬ 
duced  in  full  color  lithography.  There  are 
eight  designs  in  the  series,  created  by  the 
foremost  artists  in  the  industry.  The  illus¬ 
trations  and  verses  have  been  created  espe¬ 
cially  to  encourage  the  buying  and  sending 
of  gifts  of  War  Stamps.  Inside  of  each 
War  Stamp  greeting  card  is  attached  an 
album  or  envelope  to  hold  War  Stamps. 
Some  of  the  cards  have  the  new  official  10c 
War  Stamp  album  mounted  on  the  third 
page;  some  carry  a  special  novelty  “Stamp 
Out”  10c  War  Stamp  album;  others  are 
supplied  with  small  envelopes  for  sending 
loose  War  Stamps.  When  filled,  each  album 


contains  $18.70  in  stamps,  which  with  the 
payment  of  Sc  can  be  redeemed  for  a  $25 
War  Bond.  At  least  one  stamp  must  be 
pasted  in  the  album  or  placed  in  the  enve¬ 
lope  by  the  sender. 

The  new  cards  retail  at  5c  each,  and  sales 
and  distribution  are  being  handled  on  a 
non-profit  basis  by  the  publishers  through 
establishment  of  The  Greeting  Card  Indus¬ 
try,  Inc.,  200  Fifth  Avenue,  a  special  or¬ 
ganization  devoted  to  furthering  complete 
cooperation  in  this  all-out  effort  to  increase 
the  sale  of  War  Stamps  and  Bonds. 

To  insure  adequate  display  and  promo¬ 
tion  of  the  attractive  War  Stamp  greeting 
cards  to  the  public,  special  display  con¬ 
tainers,  advertising  material  and  publicity 
plans  have  been  developed  by  The  Greeting 
Card  Industry,  Inc. 

This  release  of  the  new  Everyday  War 
Stamp  Greeting  Cards  is  to  be  followed 
shortly  by  a  new  group  of  War  Stamp 
Christmas  Cards  for  the  1942  Holiday  sea¬ 
son.  This  series  will  likewise  be  entirely 
patriotic  in  character. 
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PRECISION  PHOTO-LITH 

Our  layout  table  is  deigned  espe¬ 
cially  for  the  lithographer  and  offset 
printer.  It  combines  all  the  many 
painstaking  and  accurate  operations 
essential  to  precise  platemaking. 
When  present  materl^  are  ex¬ 
hausted  we  must  discontinue  manu¬ 
facture  for  the  duration.  On  bona 
fide  orders  we  will  defer  delivery 
for  a  limited  time. 

Craftsman  Line-Up  Table  Corp. 

49-59  River  Street  Waltham,  Mass. 


I - 

THEY'RE  BUILT  TO  LAST... 
AND  THEY'LL  DO  IT! 

There’s  sound  construction  and  rus- 
durability  in  ereiy  N-D  Machine. 
They're  got  what  it  takes.  Oil  them, 
dean  them  regularly,  run  them  con¬ 
siderately,  and  they’ll  serre  you  de¬ 
pendably  for  the  duration. 

NYGREN-DAHLY  CO. 
218-230  North  Jefferson  Street 
Chicago,  Illinois 


"It’s  processed  .  .  to  Lie  Flat” 

THE  GUMMED  PRODUCTS  COMPANY 
o'uo  Troy,  Ohio 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easy! 

Ehidoised  by  hundreds  of  printers.  Price  $3.00. 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


Chromatic  Halftone  Screen 

★  A  new  Chromatic  Halftone  Screen  will 
be  described  in  an  illustrated  address  by 
Walter  S.  Marx,  Jr.,  vice-president  of 
Printing  Arts  Research  Laboratories,  Inc., 
Santa  Barbara,  California,  during  the  con¬ 
vention  of  the  National  Association  of 
Photo-Lithographers,  to  be  held  at  the 
Hollenden  Hotel,  Cleveland,  July  23  to  25. 

The  chromatic  screen  permits  the  half¬ 
tone  photographer  to  make  a  line-and- 
halftone  combination  on  one  negative — ^and 
in  one  operation.  Or,  in  other  words,  a 
highlight  halftone  is  produced  photo-auto- 
matically,  and  any  line-work,  type,  etc., 
appearing  on  white  areas  of  the  copy,  is  re- 
pr^uced  unscreened — as  though  the  half¬ 
tone  screen  had  been  entirely  removed  from 
the  camera  in  those  areas  only. 

The  screen  accomplishes  this  through 
its  selective  use  of  ultra-violet  light — ^and 
requires  none  of  the  current  makeshifts  of 
masks  over  the  copy,  negative  stripping, 
screen  movement,  odd-shaped  apertures,  or 
colored  copy,  etc.,  etc.  The  principle  of 
its  operation  is  said  to  be  based  on  the 
ultraviolet  theory  of  the  Fluorographic 
Process,  whereby  the  advertiser’s  artist  uses 
a  special  bottled  “water”  to  thin  his  pig¬ 
ments,  rather  than  the  tap  water  ordinarily 
used.  This  “water”  called  “Fluorographic 
Solvent”  has  become  rather  widely  used 
during  the  past  few  years,  and  has  brought 
relief  from  highlighting  problems  to  numer¬ 
ous  plants. 

V _ 

Will  Address  Craftsmen 
•k  The  Hon.  Augustus  £.  Giegengack,  Pub¬ 
lic  Printer  of  the  United  States,  will  deliver 
a  keynote  address  “The  Printers  Oppor¬ 
tunity  in  War  Time”  at  the  International 
■Craftsmens  Convention  in  Grand  Rapids, 
Michigan,  August  9  to  12. 

Mr.  (Tiegengack  has  had  a  long  and 
varied  career  in  the  printing  industry  cul¬ 
minating  in  his  present  job  of  United  States 
Public  Printer.  He  served  apprenticeship 
in  printing  shops  in  New  York  City,  be¬ 
coming  journeyman  printer  and  member  of 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Typographical  Union  No.  6  in  charge  of 
printing,  Charles  William  Stores,  Brook¬ 
lyn  (1915)  ;  served  in  World  War,  entering 
the  service  as  an  enlisted  man ;  in  the 
Army,  he  was  chosen  as  mechanical  super¬ 
intendent  of  the  Stars  and  Stripes,  official 
newspaper  of  the  A.E.F. ;  instrumental  in 
organizing  American  Legion,  as  he  attended 
meetings  in  Paris  on  March  15,  16,  and  17, 
1919,  which  formed  the  nucleus  for  subse¬ 
quent  formation  of  this  organization.  Re¬ 
turning  to  the  United  States,  he  continued 
his  printing  activities  at  DeVinne  Press. 
Not  long  after  this  he  became  identified 
with  the  trade  composition  firm  of  Burk- 
hardt  Linotyping  Co. ;  later  allied  himself 
with  Stow-Whittaker  Co.,  which  became 
Giegengack-Trapp,  Inc.  merging  into  Whit- 
taker-Giegengack-Trapp,  Inc.,  with  Mr. 
Giegengack  as  treasurer.  He  served  four 
years  as  president  of  the  New  York  Club 
of  Printing  House  Craftsmen  and  two  years 
as  president  of  the  International  Association 
of  Printing  House  Craftsmen;  served  as 
president  of  the  Typographers’  Association 
of  New  York.  He  was  appointed  to  pro¬ 
mote  and  manage  the  graphic  arts  exhibi¬ 
tion  in  1927,  which  included  the  manufac¬ 
turers  of  machinery  as  well  as  educational 
enterprises  for  the  industry  in  general. 
Under  N.R.A.  Graphic  Arts  Code,  he  re¬ 
signed  from  printing  connections  and  be¬ 
came  code  director  for  the  Typographers’ 
Association  of  New  York.  Appointed  by 
President  Frankbn  D.  Roosevelt  as  Public 
Printer  of  the  United  States  and  took  office 
on  July  2,  1934. 

V _ 

Process  for  Reclaiming  Metals 
★  Discovery  by  the  Crowell- Collier  Pub¬ 
lishing  Company’s  research  laboratories  of 
a  new  process  for  reclaiming  metals,  which 
may  “take  the  entire  printing  industry’’  out 
of  the  metal  market  for  the  duration  of  the 
war,  was  disclosed  by  Thomas  H.  Beck, 
president  of  the  publishing  firm,  in  an  ad¬ 
dress  during  the  recent  annual  conference 
of  the  National  Federation  of  Sales  Execu¬ 
tives. 

Mr.  Beck  said  that  the  company’s  chief 
engineer  had  discovered  ways  for  separat¬ 
ing  nickel  from  copper,  copper  fron.  tin, 
and  tin  from  type  metal  in  printing  plates. 
He  added  that  a  patent  had  been  applied 
for  and  that  arrangements  were  under  way 
for  application  of  the  process  throughout  the 


Poorer  Paper  Calls 
for  Better  Inks! 

The  de-grading  of  several 
important  types  of  paper 
naturally  creates  new 
problems.  But  the  house  of 
Charles  Eneu  Johnson  has 
faced  far  more  serious 
problems  than  this  during 
its  138  years  of  operation 
...and  has  always  provided 
printing  inks  to  meet  the 
situation.  That  tradition  is 
being  maintained  today. 

GOOD  INKS  SINCI  1S04 

Philadelphia  •  New  York  'Chicago  •  Botfen 
St.  Louis  •  Cleveland  •  Detroit  •  Baltimore 
Kansas  City  •  Pittsburgh  •  Atlanta  •  Dallas 
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REBUILT  EQUIPMENT 


Full  pa^  type-hi  Shaver,  extra  kiufe..$125 

Full  page  Vandercook  Proof  Press .  130 

Paper  Cutter,  25  %  inch  Challenge .  125 

Paper  Cutter,  25  %  inch  Advance .  140 

Ben  Franklin  Saw.  pedestal  model .  150 

Power  Punch  13  heads.  22  dies,  Port¬ 
land  .  190 

Full  paTC  Casting  Box  (new) .  110 

Miller  Universal  Saw  Mach.,  late  mod.. .235 

Pioneer  Router  (new) .  25 

Power  Slot  Perforator,  36  inch .  125 

Electric  Monomelt  for  Linotype .  120 


Gas  Monomelt,  linotype  and  Intertype  120 

AUTOMATIC  SAW  SHARPENING  CO. 
735  East  Ohio  St.  Indianapolis.  Ind. 


War  Takes  Estimators! 

Train  NOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed  as  military  service  draft  causes 
vacancies.  Our  25  lesson  course  includes 
personal  coaching  and  3  bound  books — 
actual  production  records  on  composition, 
press  work  and  bindery  (derations.  Thor¬ 
ough  training  means  better  jobs.  PRE¬ 
PARE  !  Write  today  for  details  about  easy 
method  of  paying  as  you  go. 


Jack  Tarrant  School  of  Estimating 
Department  O 

105  W.  Monroe  St.  Chicago,  III. 


f  ncorporated  1891 

The  WapaKoneta  Machine  Co. 
Wapakoneta.Ohio 


entire  industry  where  copper-faced  or  nickel¬ 
faced  plates  are  used.  In  place  of  tin,  which 
cannot  be  rolled  back  into  the  original  thin 
sheets,  a  substitute  nonessential  material  is 
being  used,  he  said. 

The  further  discovery  by  his  company  of 
a  process  for  plating  chromium  on  steel  so 
that  the  chromium  becomes  an  integral  part 
of  the  metal  also  was  revealed  by  Beck. 
Tools  have  been  successfully  chrome  plated 
for  the  first  time,  he  said,  and  the  process 
has  been  offered  to  all  plants  in  the  coun¬ 
try  for  work  on  war  contracts  without  any 
royalty  or  payment. 

V _ 

America  Wants  Your  News 

★  America  today  is  “news  conscious.” 
Housewives  and  business  men — people  of 
all  interests — want  the  news  of  the  war,  the 
war  effort,  the  products  they  can  still  buy, 
and  the  services  they  can  still  use.  This 
is  a  problem  of  helping  the  American  public. 
It  is  a  problem  which  Strathmore  Paper 
Company  is  helping  to  solve  in  its  recent 
advertising  piece,  “How  to  Spread  the 
News.” 

This  Strathmore  mailing  is  filled  with 
suggestions  for  atmouncements  and  presen¬ 
tations  which  business  and  organizations 
may  use  in  “spreading  the  news”  among  in¬ 
terested  groups,  whether  they  be  customers 
or  members.  The  mailing  shows  papers  that 
are  easily  supplied  for  direct  mail  and  print¬ 
ing  use — papers  that  can  effectively  meet 
today’s  needs — papers  whose  use  by  printers 
and  advertisers  will  in  no  way  conflict  with 
the  war  effort. 

Fifteen  basic  suggestions  on  “How  to 
Spread  the  News,”  shown  in  miniature 
form,  make  up  the  subject  matter  of  this 
mailing.  Through  combinations  of  these 


HIGH-SPEED  JOB  BLACK  INK 


No.  2I4IS  (BKt0306AD) 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1 .  it  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Jfanu/ac<iir«r«  of  Finm  Lltho  and  Printing  Inks  for  All  Purposms 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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suggestions,  countless  color  schemes,  copy 
ideas,  formats,  layout  schemes,  etc.,  can  be 
found. 

“How  to  Spread  the  News”  is  the  No.  8 
folder  in  Strathmore’s  New  Business  Series. 
It  is  geared  to  today’s  printing  and  adver¬ 
tising  conditions,  and  is  designed  to  help 

.  .  “strike  that  quick,  keen  note  of 
news  1” 

Copies  of  “How  to  Spread  the  News” 
have  been  distributed  to  the  trade  through 
lists  prepared  by  the  Strathmore  agents. 
There  are  no  copies  available  on  request. 

V  _ 

Helps  to  Publicize  Convention 

★  Feeling  that  this  year’s  Craftsmen’s  In¬ 
ternational  Convention  is  more  important 
than  ever  before  because  of  the  conditions 
confronting  the  printing  and  allied  trades 
at  present.  The  Printing  Machinery  Com¬ 
pany,  Cincinnati,  manufacturers  of  plate 
mounting  and  registering  bases,  are  devot¬ 
ing  their  July  publication  advertising  space 
to  publicizing  the  Convention. 

One  of  these  Convention  advertisements 
is  carried  on  page  30  of  this  issue  of  The 
Graphic  Arts  Monthly. 

V  _ 

Beesley  Named  Director 

★  The  executive  committee  of  National 
Graphic  Arts  Emergency  Council  recently 
named  Thomas  Quinn  Beesley,  nationally 
known  Washington  public  relations  counsel 
and  business  organization  executive,  as 
Washington  representative  of  Graphic  Arts 
Emergency  Council  with  offices  in  the 
Second  National  Bank  Building,  1333  G 
Street  N.  W.,  and  with  the  full  authority 
of  Executive  Director. 

Another  significant  action  of  the  Com¬ 
mittee  was  the  election  of  W.  G.  Simpson, 
president  of  C.  T.  Dearing  Printing  Com¬ 
pany,  Louisville,  as  Vice-Chairman  of  the 
Board  of  Directors  of  the  Council. 


^NATIONAL 

PRESS  NUMBERING  MACHINES 


Highest  quality  guaranteed 
Forward,  backward  or  skip  wheel 
Order  from : 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St..  New  York  City 

NATIONAL  NUMBERING  MACHINES 
I  Beekman  St.,  New  York  City 


Coverwcll 
Inki/’ 

MANUFACTURED  BY 
j^ariin  ^Driscoll  &  Co. 

CHICAGO 


We^ve  got  the  Axis  to  grind.  Buy  War 
Bonds  and  Stamps. 


Printing 


PRINTERS’  CARBON  PAPERS 


I  FRYE  MANUFACTURING  CO. 
I  DES  MOINES,  IOWA 


COMPLETE  LINE 
Onetime 
Halftone 
Book 
Pencil 
Specials 


HIGHEST  AUALITY 
Only  genuine 
Carnauba  wax 
used.  Reduces 
offset  diffi¬ 
culties. 


Write  for  samples,  prices 
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Ql(iiUJIiied  AAuentiUw^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  g^raduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  222C,  Chicago. 


ANNOUNCEMENTS 


WEDDING  INVITATIONS  Paneled  Cards 
Mourning  Religious  &  Sympathy  Cards  for 
Undertakers,  Rotary  Cutting  Bordering  any 
color  etc.  M.  S.  House,  363  Canal  St.,N.YX. 

ARMY  STATIONERY 

55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 

ART  WORK  AND  CUTS 


6'G  profit  AIAKER' 


YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 


Exclusive  features!  12"  reach  *  ^^JJJ^***** 

permits  all  types  of  work! 

Saddleback  and  flat  tables  %“• 

instantly  interchangeable.  *V^"  LEG  1EN6TMS 

In  Daily  Uta  by  Thov$oH<k  of  Prialan  aad  PMubtn 


1663  HADOON  AVE 


ENGRAVING 


at  minimum  cost 


Mina.  Cuh 

^  j  II  j  .Ad  Layout,  LetterLeaas 
Catalogue  Preparation 
Air  Brush  Retouching 


^AUn'DT^WQ  ENGRAVMB. 

/VnUrvIL  V¥  Oqo-so  sutphin 


ACME  STAPLE  CO  .  CAMDEN  N  J 


HUX  CUTS  FOR  SALE,  100  sq.  inch 
size.  Reasonably  priced.  F.  A.  Pope,  3118 
Kenilworth  Ave.,  Berwyn,  Ill. 


ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


(Free 

Licenses) 


TAUBER  MULTI  RING 

New  indiTidosl  plastic  coil.  Bed.  white, 
blue  and  crystal.  Sizes  from  8/16"  to  1". 

TAUBER-TUBE 

Colorful  plastic  tube 
E  H  binding.  6  colon,  9  bind- 

w  ^  ins  styles.  Sizm  from 

3/16"  to  1". 


O  TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  rina. 
Red.  white,  blue  and  crystal. 
Special  bindint  styles.  Sizes 
from  8/18"  to  1". 

TAUBER-TUBE 

200  Hudson  Street  New  York  City 
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BARGAINS  FOR  PRINTERS 


bought  at  public  auction 

A  Tremendous  Stock  of 
BAUMGARTH-SCHELDRUP,  CHICAGO 

Consisting  of  Pictures,  Calendar  Backs, 
Christmas  Letterheads  and  Christmas 
Checks,  Advertising  Novelties  and  Christ¬ 
mas  Cards.  All  1943  merchandise  in  perfect 
condition.  This  stock  offered  at  money¬ 
saving  prices.  Write  for  Liquidation  Bulle¬ 
tin.  Fantus,  440  N.  Wells  St.,  Chicago. 

BLANK  ANNOUNCEMENT  STOCK 

IVORY  INFORMALS,  35c  per  100  sets, 
boxed.  Paneled  announcements,  business 
cards,  etc. — low  prices.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York. 

BOOKBINDERS  EQUIPMENT 

BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  _Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 

BOOKBINDERS  MACHINERY 

PAPER  Punching  and  Tab  Cutting  Equip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 

BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


ILIHE  CUTS  unrnounTEVof'!^ 

illAife.  -yaur  nvdcfi,  HIaI:  (ud  XiJav 

STAFFORDS, 


sou  'll  iiJte  eAt  too!, 

iMi.  ^upsiK-MahJiSL 

HQI  KTnnVt  ^  inCHES  -65 
nMLM  100  -120  scREEn 

10  SQ.  inCHES 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St., 
New  York,  N.  Y. 


BUSINESS  OPPORTUNITIES 


EXECUTORS'  SALE 

To  close  out  the  Estate  of  Miley  Daly, 
d/b/a  Daly  Ticket  Company,  Collinsville, 
Illinois,  the  Executors  offer  for  sale  com¬ 
pletely  equipped  printing  plant,  established 
over  thirty  years,  doing  a  profitable,  nation¬ 
wide  business,  specializing  in  Theater  Tick¬ 
ets  and  Mine  Checks.  To  be  sold  at  private 
sale,  subject  to  approval  by  the  Probate 
Court  of  St.  Clair  County,  Illinois. 

Dated  this  17th  day  of  June,  A.  D.  1942. 

Roy  Lovell  and  Arthur  Kimberlin 
Executors 

c/o  M.  L.  Welch,  Attorney-at-Law 
121a  West  Main  St.  Collinsville,  III. 

TO  RETIRE  will  sell  Job  Plant,  esta. 
1910;  building,  copyright  and  trade  mark 
to  adv.  proposition  (with  patentable  fea¬ 
ture)  should  net  $25,000  next  year.  $35,000 
cash  or  $25,000  2/5  interest.  No  agents  or 
brokers.  J.N.S.,  c/o  Graphic  Arts  Monthly, 
608  S.  Dearborn,  Chicago. 


MOVING  PICTURE  Sales  Feature.  Will 
sell  2/5  interest  in  Adv.  Idea  (copyrighted 
and  trade  mark  with  patentable  feature). 
Will  net  better  than  $25,000  next  year. 
$15,000  cash.  Address  SCHEST,  c/o 
Graphic  Arts  Monthly,  608  S.  Dearborn, 
Chicago. 


ATTENTION  EXECUTIVES:  Due  to 
death  of  President,  we  wish  to  dispose  of 
long  established  lucrative  printing  and  die¬ 
cutting  plant.  Answer :  John  F.  Gloeckner, 
603  Law  &  Finance  Bldg.,  Pittsburgh,  Pa. 
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The  Reliable  siMskCam  Wickersham 

Over  14fl00ft00  Sold 

This  quoin  will  not  looion  or  slip;  conforms  to  non-parolM 
surfooos;  looks  Instantly  by  ono  turn  of  key.  When  limit  ef 
expansion  Is  rooehod  and  another  roglot  or  slug  Is  roquiroi 
It  olosM  automatleally.  No  lost  time.  No  guessing  as  ts 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDARS 


COTS 


CALENDAR  PADS 


PR  I KITPRS  Why  let  some  out  of  town 
rivirqiciva  firm  sell  Calendars  to 

YOUR  customers?  For  low  wholesale  prices 
on  sheet  pictures,  calendars  or  fans,  ready 
to  imprint  or  finished  complete,  write 
U.  O.  COLSON  COMPANY,  PARIS,  ILL. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  and  FANS  for  Printers. 
Write  for  particulars.  Henry  Tirrill  &  Co., 
1708  Delmar,  St.  Louis,  Mo. 


PATRIOTIC  CALENDARS.  Full  line  of 
1943  designs.  Sample  line  $1.50.  H.  Ergang 
Co.,  322  Spruce,  Philadelphia,  Pa. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


[calendar  pads  -  blotters  I 


[ 


Largest  assortment  of  Pads.  Best  telling  ||m 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  Interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pi 


GAAOD  isinnD.rtEniLnsKA 


1943  CALENDAR  PADS,  sizes  from  IJ^xl 
to  22x10  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue,  fish  pads,  3-months-at- 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61 A  West  61st  Street,  Chicago 
_ 53B  Park  Place,  New  York  City 


,  1943  LEAF-A-DAY  PADS 

365  white  sheets,  x  9^  in.,  printed  in 
black  with  month,  day,  and  date. 

Write  for  sample  pages  and  price. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Fret 
Catalog.  Econom)^'  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  coven 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES 


_  USF  kfady-to-phint 

^^^.kCALENDAK  PAD  PLATES 


•  818  styles  of  ready-to-prM 
calendar  pad  platea  —  modem  and 
old  favorite  desins;  yearly,  three, 
at-s-wlance  and  ainsls  montbfc 
ALMAKACS:  Authentic,  anthori* 
tative  and  accurate.  Weathtf 
forecasts  and  moon  phase  infer* 
mation  in  mannacript  form.  Writ* 
for  catalog.  EneloM  tSe  wkiek 
will  6s  credited  to  your  firet  order. 


I 


The  FRAhKim  COMPAHY  stt  w.vnN  bubek  CHICAGO  ■ 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  & 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 
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YOURSELF/ 


I 


We  Specialize  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with 
"specials"  of  all  types  .  .  .  "at  a 


PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  I NK  for  SPOT  CARBON  PRI NTI NG 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS-IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL 

MANUFACTURING  CO. 
Factory:  401  Mulberry  St .,Newark,  N.  J. 
Branch:  321  Broadway,  New  York  City 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARD  CASES 


OUR  NEW  BOOK-FORM  Card  Cases 
build  business  —  handsome,  durable  with 
your  adv.  as  low  as  3c.  Samples  10c. 
Schramm,  210  E.  Wilson,  Glendale,  Calif. 


OUR  LONG  WEARING  leatherette  card 
cases  increase  printing  orders.  As  low  as 
23^c.  Samples  10c.  Illustrated  price  list. 
Craft  Card  Case  Co.,  26  W.  31  St.,  N.  Y. 


Zinc  CTCHincs 

and  HRLFTOnCS 

AS  LOW  AS  OC  c  NST 


WRITE  FOR  Mei¥  PRICE  LIST 


1  MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  •  INDIANAPOLIS  .  INDIANA 


Use  8TA-FA8T  Cement  for 
mounting  cuts.  No  nails  or 
anchors  needed.  Holds  fast, 
PRICE:  $1.00  per  tube.  $2.70 
for  3  tubes.  Also  Mounting 
^^^:»^Wood.  15  sq.  ft.  for  $5.50, 
any  thickness  desired. 
AMERICAN  WOOD  TYPE  MFC.  CO. 

270  Lafayette,  N.  Y.  C.  618  8.  Dearborn,  Chgo 


CARD  SPACES 


A  SUBSTITUn  FOR  BRASS  AND  COPPBl 

PkilUpi  Card  Spaces 

One-half  and  One  point  thickness.  Oil-dipt  6  to  48  pL 
8  two-oz.  boxes  $2.25.  (1  size  in  box)  Specify  sizes  and 
thickness.  Jud$onType,  111  W.lSrd  SL,  NewYoA 


CARDS  (HEBREW  NEW  YEAR) 


Largest  and  most  complete  line  of 
HEBREW  NEW  YEAR  CARDS  for  Printing. 
Blank  Cards,  Folders  and  Greeting  Cards. 

HEBREW  PUBLISHING  COMPANY 
77-79  Delancey  St.  New  York  City 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFC.  CO..  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


CHRISTMAS  CARDS 


Orders  come  thick  and  fast 
with  our  large  selection 
of  outstanding  Christmas 
card  assortments.  Excel¬ 
lent  values — highest  qual¬ 
ity — special  low  prices — 
all  help  to  boost  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  25 
and  50  for  $1  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intriguing  designs. 
Newest  printiM  m^esses. 
Easily  imprinted.  Write  now  for  FREE  sam¬ 
ples,  trade  prices,  catalog  &  $1  box  on  approval. 
NEW  ENGLAND  ART  PUBLI8HERS 
North  Abington,  E-201,  Mass. 


FOUR  KNOCKOUT  IMPRINT  LINES 
Each  series  one  gauge  .  . .  20,  25  and  50's. 
Sample  cards  free!  Also  large  variety  fore¬ 
most  boxed  lines.  Big  Money  Makers! 
Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 
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CHRISTMAS  GOODS 


GREETING  CARDS 


CALENDARS  & 


NOVELTIES 


Send  for  FREE  COPY  of  our  1942 
Illustrated  Christmas  Catalog 

Forty  popular  assortments, 
as  low  as  20c  per  box  of  fifty 
Imprint  Cards  and  Envelopes 

Sample  kit  of  54  assort.  Imprint  Cards  50c 


FANTUS  CO.  440  N.  Wells  St  Chicago 


CHRISTMAS  CARDS 


PROFITS  UP  TO  50% 

FREE — 3-color  window  or  counter  display 
with  outstanding  value  in  ONE  GAUGE  21 
De  Luxe  Christmas  Card  Assortment  for 
resale  or  imprinting.  Complete  line  in¬ 
cludes  Religious,  Everyday,  Birthday  and 
Gift  Wrapping  asst's. — Also  super  album 
of  Personal  Greetings.  Write  on  your  busi¬ 
ness  stationery  for  illustrated  literature 
and  full  details.  Address  Dept.  X-7,  Stau- 
der  Engraving  Co.,  4130  Belmont  Avenue, 
Chicago. 


SEND  AT  ONCE  for  our  1942  Imprint 
Line — the  greatest  values  in  50,  25,  20  and 
12  for  $1.00.  Mid  West  Greeting  Card  Co., 
Dept.  A-1,  607  S.  Dearborn  St.,  Chicago. 

OUR  LINE  for  1942  now  ready.  A.  B. 
Plateless  Co.,  243  Canal  Street,  New  York. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


TRUCKS 

for  Pressroom  and  the 
Bindery  SAVE  Space, 
Time  and  Labor. 

Send  for  Circular 
C.  F.  ANDERSON  &  CO. 

Folding  Machinet— Bundling  Pret»e$ 
3229  Calumet  Ave.,  Chicago,  III. 


COMMERCIAL  STOCK  CUTS 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


■PefehsemOtsI 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York.  


CUTS  (TYPE  CAST) 


U.  S.  SERVICE  INSIGNIA 

tor  List 

8TERLINQTYPE  FOUNDRY 
Vwmontvllle.  MIeh. 


CUTS 


LITTLE  BLACK 
&  WHITE  CUTS 

(Inexpensive)  helpful, 
add  zip  and  rerre  to 
text  for  small  ads,  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUTS,  209  8.  High 
8t.,  Columbus,  Ohio. 


CUTTING  DIES 


»  TOUGHTEMPERED 

M  JA  Buy  yours  from 
r  originator  of 

jSM  STEEL  RULE  DIES. 

J-  A.  Richards  Co. 
Kalamazoo,  Mich. 
I  Also  manufacturers  "Multiform"  "Electro- 

I  mafic"  "Do-More"  "Clippei^'  "Kalama- 

I  zoo"  Saw-Trimmers,  Routers,  and  Diemak- 

_|  ing  Outfits,  Super  Self-Cleaning  Punches. 
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desirable  equipment  ^^^AND^GU  ARANtIId  ' 

2 — 14x22  Thomson  with  5 — Morrison  6-2-8  Stitchen  1 — 10x16,  12x18  Klnces 

Gold  Leaf  Attach.  1 — Wright  Multiple  Drill  3 — Thomas.  Victoria.  Um- 

2—  Brackett  Strippra  2— High  Die  Cutting  Preasea  g— P^SdpSioh  Mchns. 

3 —  Model  B  Kelly  Preaaa  Cleveland  **0”  *‘B”  "E”  lo — No.  2 -8-4 -6-7  Boston 

14 — 8x12 — 10x16 — 12x  Folders  Stitchers 

18  C  &  P  Presses  Diamond  84"  Power  Cutter  2 — Baum  Quintuplet  Folders 

Large  stock  printers’,  bookbinders' machinery  and  equipment — easy  terms  to  responsible  imrties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


2 — 14x22  Thomson  with 
Gold  Leaf  Attach. 

2 —  Brackett  Strippers 

3 —  Model  B  Kelly  Presses 
14 — 8  X 12 — 1 0  X 16 — 12  X 

18  C  &  P  Presses 


5 — Morrison  6-2-8  Stitchers 

1 —  Wright  Multiple  DriU 

2 —  High  Die  Cutting  Presses 
CleveUnd  **0”  “B”  ‘'E” 

Folders 

Diamond  84"  Power  Cutter 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


embossograph  comounds 


Keep'Em  Flying! 

and  Your  Customers  Buying 

Raised  Printing  at  Its  Best! 
Hard,  Flexible  and  Permanent! 

Embossograph  Compounds  will 
prove  a  revelation  to  you.  Just 
Try!  You'll  Buy!  Va  lb.  sample 
any  one  kind,  25c.  Gold  Com¬ 
pounds  now  released  by  W.P.B. 

25  yearn  experience  at  your  aerviee 

The  Embossograph  Process  Co.,  Inc. 

251  William  St.  New  York,  N.  Y. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  654,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


TWO  to  FOUR  COLOR  MEISEL  14"x 
28"  double  head  roll  feed  sheet  delivery 
printing,  cutting  and  creasing  press.  Com¬ 
plete  and  in  A-1  condition.  Further  par¬ 
ticulars  address  Box  1312,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


Miehle  No.  4  -  2R — Pony  Miehle — Real  Buys. 
Intertype  CSM — Linot3rpe  8 — Rebuilt. 

Ludlow  &  Electric  Pot — No.  4  Boston  Stitcher. 
Kluge  12x18  C&P  Unit. 

^  ABC  MACHINERY  WORKS 
606  S.  Sherman  St.  Chicago,  III. 
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EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


FOR  SALEl — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. 


MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 14  pt.  up  to  30  pt. 
including  Gothic  Display  mats. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


THOMPSONS  —  and  —  MONOTYPES 
Giant  Caster — Ludlow — Elrod 
Everything  in  Typesetting  Equipment 
Bert  Frank,  1119  S.  St.  Louis  Av.,  Chicago 


Premier  Line-up  Table  76  x  51  with 
gauges,  $295.00.  Paasche  Non-offset 
Gun,  Single  Head,  $65.00.  Large  Ca¬ 
pacity  Portable  Paasche  Double  Head 
Gun,  $150.00.  Portable  A.T.F.  Non¬ 
offset  Gun,  $95.00.  Super  Portland 
Punch  with  Motor  and  extra  Punches, 
Gear  Driven,  like  new,  $150.00.  Every 
item  in  good  condition,  and  guaranteed. 

Write  Ua  Your  Needa 

KEN  WORTHY  MACHINERY 
45  N.  Division  St.  Buffalo,  New  York 


Details  on  Request 

No.  1  Kellr  ProM,  22x28. 

2  Miehle  HoriBontals,  latoot  models, 
22x28. 

Miller  Simplex  Press,  20x26. 

Miller  High  Speed,  13x20. 

Style  B  Kelly,  17x22. 

Miehle  Vertical,  lSV^x20. 

C&P  Craftsman  Antomatic  Unit, 
14%x22. 

44"  lOZ  Seyhold  Power  Cutter. 

40"  Seyhold  Power  Cutter  and 
Pinker. 

LINOTYPES  -  INTERTYPES 
MONOTYPES  -  CYLINDER  PRESSES 

PAYNE  &  WALSH  CORP. 
82  Beekman  St.,  New  York,  N.  Y. 
BEekman  3-1791 


EQUIPMENT  FOR  SALE 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  •  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter- 
tvpes,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C&P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  up; — 
precision  casual  to  big  machines,  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


ROSBACK  Rotary  Perforator;  Vandercook 
Proof  Press ;  Portland  Power  Punching 
Machine ;  Kelly  ;  Kluges  ;  Miller  Saws,  etc. 
Acme  Ptg.  Machy.  Co.,  33  W.  26St.,N.Y.C. 


WOOD  RECLET^i 

AND  FURNITURE 


tllli 


SPECIAL! 

6  pU  Reglet,  $2.00  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bund  e 
18  pt.  Reglet,  $1.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 

AMERICAN  WOOD  TYPE  MFQ.  00.  _ 
600  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 


GOOD  CONDITION— USED 

48  Case  Steel  Type  Cabinets  with 
Work  Tops. 

1614x25  Potter  Proof  Press. 

THE  M.  L  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


BABCOCK  25x38  Miehle  22x34  Unit 
“B”  Kelly  Rebuilt  and  Modernized 
Dble.  Col.  Steel  Galley  Cab. 
Paasche  2  Color  Line  Gun 
Double  Type  Cabinets 
Vandercook  No.  17 
14x22  Die  Cutter 
C&P  Presses 
Laureate 
Saws 

WAGNER  &  LEHMAN 
31  Beekman  Street  New  York  City 


KELLY  PRESSES — One  Style  B  and  one 
Style  B  Special  with  Cunningham  Distrib¬ 
utor.  Overhauled  completely  by  American 
Type  Founders,  Cleveland.  In  A-1  condi¬ 
tion.  Can  be  tried  out  before  buying.  A.  R. 
Mueller  Printing  Company,  3025  East  75th 
St.,  Cleveland,  Ohio. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  0. 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 


OFFSET  EQUIPMENT  — Harris  Offset 
Presses  S4L  19x30 ;  S7L  36x48 ;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 


I 


REBUILT  MACHINERY 
SERVICE  AND  REPAIRS 

Book  Sewing  Machines. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seyhold  4  rod  Embossers. 
Seybold  Book  Compressor. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 
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HOOD-FALCO  CAN  SOLVE 
YOUR  EQUIPMENT  PROBLEM 

Try  Us- 

We  can  deliver  equipment  five  years  or  older  in  age  immediately  and 
also  items  costing  $200.00  or  less  if  under  five  years  of  age.  Orders 
for  other  equipment  taken  with  delivery  subject  to  the  approval  of 
the  War  Production  Board. 


CYLINDER  PRESSES 

1 —  6/0  Two-color  Miehle,  52x70.  Dexter  pile 
feeder  and  ext.  del. 

1  _ 5/0  Two-color  Miehle,  52x65.  Dexter  pile 

feeder  and  ext.  del. 

2 —  1/0  Two-color  Miehles,  43x56.  Feeder  and 
ext.  optional. 

1 —  5/0  Special  Miehle,  46x68"  bed.  Feeder  and 
Extension  Delivery  optional. 

A — 5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3 —  2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

2 —  No.  1  Miehles,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

2 — No.  2  Miehles,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

2 — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2 — Pony  Miehles,  25x35"  bed.  1  with  feeder. 

2 — No.  41  Miehle  Automatic  Units,  bed  size 
31x41.  One  with  stream  feed. 

HIGH  SPEED  AUTOMATICS 

2  Miller  Major,  27x40  automatics. 

2 — No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2 —  Miehle  Verticals,  Models  36,  13V2x20". 

3 —  C&P  141/2x22"  Craftsman  Auto.  Units.  Feeds 
onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26".  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 

1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet,  chain  del. 


SPECIAL 

No.  1  Kelly  Automatic,  22x28  sheet;  auto¬ 
matic  Oiling;  Tachometer;  Auxiliary  Roll¬ 
ers;  Re-loading  Device.  Two  years  old. 

Model  50  Miehle  Vertical.  Two  years  old. 


No.  1  Kelly,  Latest  model,  1  yr.  old. 

1— CCrP  NS  Kluge  Unit,  10x15". 

OPEN  JOBBERS 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS,  10x15";  12x18";  14x22". 

TYPESETTING  MACHINES 

1 — Ludlow  Typecaster  with  full  equipment— 3 
cabinets  of  mats. 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

1 — C4  Intertype  with  Centering  and  Quadding 
Device  and  Mohr  Saw. 

PAPER  CUTTERS 

I — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1 — 50"  Seybold  6Z  Power  Cutter. 

MISCELLANEOUS 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 

1 —  Craftsman  Line-up  Table. 

2 —  Iron  Imposing  Stones 


Write,  Wire  or  Phone  us  your  needs  today! 

Mk  ■  Office  and  Display  Room 

s't.,  long  island  city,  n.  y. 

■  Tel.:  Stilwel  4-8026 

CORPORATION 


2101  E.  Wash.  St.  Indianapolis,  Ind. 


EQUIPMENT  FOR  SALE 


CRAFTSMAN  Kluge  Unit  12x18,  rebuilt 
and  guaranteed  with  standard  equipment 
$1150.  14x22  Latest  Style  Model  J.  Thom¬ 
son  Laureate  $750.  44"  Fully  Automatic 
White  Paper  Cutter  $450.  30"  Power  Paper 
Cutter  and  Pinker  $300.  17"x22"  B  Kelly 
American  Extension,  High  No.,  good  con¬ 
dition,  D.C.  equipment,  $1200.  Diller 
Printing  Machinery  Co.,  154  West  26th 
Street,  New  York  City. _ 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 

USED  STERLING  —  Wessel  —  Warnock 
Diagonal  Patent  Base  Hooks  and  Base.  All 
sizes  Iron  Furniture,  Chases,  Misc.  Equip¬ 
ment.  Write  your  needs. 

GRAPHIC  ARTS  EQUIPMENT  CO. 
_ 157  W.  Harrison  St.,  Chicago _ 

MIEHLE  VERTICAL,  Serial  No.  V-6248, 
good  condition,  has  heater,  2  chases  and  mo¬ 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 

PAIR  of  Embossing  Rollers,  paper  and 
steel,  28",  stipple  design,  new.  Box  1309, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 

ELROD  Slugs,  Leads  $12  100  lbs.  Rule 
$18.  Cash  with  order.  Comp.  sup.  on  mchy., 
type,  etc.  Bradshaw,  3214-G  Huron,  Chgo. 

JULY  SPECIALS 

Pape,  Cutter,.  32",  30".  19". 

MIehle  Verticals,  fully  rebuilt. 

B  Special  Kellys,  with  extensions. 

Rice,  CAP  Automatic  Units. 

Kluge  Automatics,  and  C  &  P  Units. 

CAP  Presses,  8x12,  10x15.  12x18,  14^x22. 
Rouse  Rotary  Miterer. 

Saws,  Cost  Cutter,  Miller,  C  &  G. 

XAAiDl^lklC  Printing  Equipment  Co. 

705  8.  Dearborn,  Chicago 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48tli  Ave.,Long  Island  City,N.Y. 
Sold  by  All  Dealert 


EQUIPMENT  FOR  SALE 

FOR  SALEl — 2 — three-color  Meisel  Ad¬ 
justable  Rotary  Printing  Presses,  size 
24"x30".  For  further  particulars  address 
Box  1313,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 

SIMPLEX  AUTOMATIC  PRESS— new 
in  fall  of  1940,  very  little  used.  Automatic 
oiling,  totalizer,  tachometer,  and  standard 
access.  Must  sacrifice  for  cash  sale.  The 
Martin  Small  Co.,  538  S.  Wells,  Chicago. 

Monotype  Molds 

•  ^  position  and  dis¬ 

play  mats  $5  case.  Guaranteed.  Other  bar- 
gains.  National  Type  Co.,  Jackson,  Mich. 

LINOTYPE  Model  8;  excel.;  mats;  sacri- 
fice  for  cash.  P.  O.  Box  69,  Richmond,  Va. 


FOR  SALE 

4/0  MIehle — 62",  feeder— ext.  del. 

No.  4  MIehle — 41"  Swingback  auto¬ 
matic  unit. 

2/0  Miehle — 56",  Dexter  feeder, 
ext.  del. 

10x15  and  12x18  Kluge  Presses. 
10x15  Chandler  &  Price  Rice. 

No.  1  Kelly  Press,  22x28,  latest  type. 
Miehle  Horizontal,  late  style  del. 
V-45  Miehle  Vertical. 

A.T.F.  Kelly,  17x22. 

Linotypes  and  Intertypes,  all  models. 
STL  Harris  Offset  Press. 

Christensen  Automatic  Stitcher. 

Cleveland  Folder,  Model  B,  auto, 
feeder. 

Brackett  stripping  machine. 

Northern  Machine  Works 

Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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FOR  SALE 


PRESSROOM 

1 — 5/0  two  •  color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 —  3/0  two  •  color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

2 —  1/0  two-color  Miehles,  C.E.D.  and  Cross 
Feeders. 

2 — 5/0  single  Miehles,  C.E.D. 

1 —  4/0  single  Miehle,  C.E.D.  and  Dexter 
Suction  Feeder. 

2 —  No.  1  Miehle  Presses  with  Cross 
Feeders. 

1 — No.  3  Miehle,  C.E.D. 

1 —  Miller  Major  Simplex. 

2 —  Miehle  Horizontal  Presses. 

2 — 10  X  15  N.S.  C  &  P  Presses. 

2 —  Miller  two-color  Presses,  latest  style. 

BINDERY 

1 — No.  1  Smyth  Case  Making  Machine. 

1 — 25"  Sheridan  Case  Making  Machine, 
No.  97. 

1 — Murray  Casing-in  Machine. 

1 — Model  B  Cleveland  Folder,  continuous 
feeder. 

1 — 44"  Dexter  Auto.  Clamp  Cutter. 

1 — Christensen  Stitcher,  4  stations. 

1 — No.  16  Multiple  Head  Boston  Stitcher. 

1 — No.  2  Boston  Wire  Stitcher. 

3 —  Portland  Power  Punches  —  24",  with 
large  assortment  of  standard  and  spe¬ 
cial  dies. 

1 — Rosback  Pony  Punching  Machine, 
power  driven,  with  assortment  of  heads. 

1 — Tatum  Punching  Machine,  power 
driven,  with  assortment  of  heads. 

1 — Crawley  Rounding  &  Backing  Machine. 

1 — 10  Gallon  Sta-Warm  Electric  Glue  Pot. 


COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — No.  25  Vandercook  Proof  Press. 

1 — C.S.M.  Intertype,  Serial  No.  10264. 

1 — Model  C.  Intertype,  Serial  No.  8309. 

1 — Model  14  Linotype,  Serial  No.  46235. 

1 — Model  8  Linotype,  Serial  No.  33322. 

1 — Model  25  Linotype,  Serial  No.  37131. 

1 — Model  26  Linotyi}e,  Serial  No.  37214. 

65 — Fonts  of  Linotype  Mats,  Late  Faces. 

1 — Hamilton  steel  top  imposing  stone, 
51  X  75",  with  steel  frame  and  storage 
space. 

18 — Border  Slides. 

1 —  Border  Block. 

Liners  and  Spacebands. 

Blatchford  Beds 

4 — Size  39  x  52V^. 

2—  Size  46V^2  x  683^. 

4 — Size  48  x  65V^. 

3—  Size  413^  X  55V^2- 

MONOTYPE  EQUIPMENT 

1 — ^Monotype  Slug  and  Rule  Caster. 

31 — ^Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

3 — Proof  Presses. 

1 — Hill  Curtis  Trimmer  Saw. 

7 — Double  Hamilton  Type  Cabinets. 

1160— Steel  Galleys,  6  x  23^2. 

A  large  quantity  of  Steel  Furniture  in  as¬ 
sorted  sizes. 

1200 — Warnock  Blocks,  4  x  4". 

2500 — Warnock  Hooks. 

5000 — Steel  Shelves  with  Stanchions. 


The  Vance  R.  Hood  Co.  •  225  Varick  St.,  New  York 

Telephone  WAIker  5-5083 

Chicago  Address,  36  West  Van  Buren  St. 

Telephone  HARrison  2870 


•  No.  3  Vandercook  Proof  Press,  $475. 
Never  used. 

•  Rebuilt  Rouse  Vertical  Mitering  Ma¬ 
chine,  $175. 

•  2  used  83^x13  Galley  Cabinets  com¬ 
plete  with  100  galleys,  $50  each. 

•  Used  Iron  Furniture,  40%  discount. 

•  Several  Used  Saws,  as  is  and  rebuilt, 
starting  at  $65. 

•  1000  used  Steel  Chases  for  all 
presses. 

Economy  Printers  Products  Co. 

609  S.  La  Salle  St.  Chicago,  ill. 


EQUIPMENT  FOR  SALE 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. 


FOR  SALEl — One  good  used  two  color 
15"x30"  Kidder  Roll  Feed  Bed  and  Platen 
Press.  Further  particulars,  address  Box 
1314,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B — 1—2. 

Harris  Offset — (various  sizes) . 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


Printing  and  Bookbinding  Machin¬ 
ery  for  sale  at  lowest  prices.  Send 
us  your  inquiries. 

• 

INDUSTRIAL  EQUIPMENT  CO.,  INC. 
71  West  23rd  St.  New  York  City 
STuyvesant  9-1266  9-1267 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  re¬ 
quest.  Over  800  satisfied  job  printers  from 
coast  to  coast.  Lasting  tack  and  toughness. 
For  any  climates.  Motor  City  Roller  Co., 
747  Beaubien  St.,  Detroit,  Mich.  “Bill” 
Lewis,  Owner. 

1 — PREMIER  Cylinder  printing  press  with 
extension  delivery  and  Dexter  suction  pile 
feeder — in  good  condition.  1 — FUCHS  & 
LANG  offset^  proof  press  fitted  complete 
with  motor  size  26"x30" — ^in  good  condi¬ 
tion.  Waterbury  Clock  Company,  Water- 
bury,  Connecticut. 

LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 

WEBENDORFER  OFFSET  12x18  inch, 
W-124.  Prints  three  colors  one  side,  or  two 
colors  one  side,  and  one  color  reverse  side. 
Speed  10,000  per  hour.  For  further  infor¬ 
mation  write  Box  52,  Dallas,  Texas. 

FOR  SALE — 2  non-offset  guns  in  fine  run¬ 
ning  order  for  cash — cheap.  Superior  Print- 
ing  Co.,  Kalamazoo,  Mich. _ 

EXCEPTIONAL  values  ...  we  need 
the  room  more  than  we  need  this 
equipment: 

New  Series  8x12  Chandler  Gr  Price  Peerless 
Automatic,  no  motor,  excellent  shape, 
$135. 

New  Series  12x18  Chandler  fir  Price  Miller 
Automatic  unit,  A-1  mechanically,  $265. 
Miehle  Horizontal,  low  serial  but  no 
broken,  welded  or  missing  parts,  $1350. 
Good  running  order. 

5  Hamilton  steel  multiple  deck  cut  cost 
chase  racks,  $22  each. 

Nelson  Model  B  Saw,  $190. 

DeVilbiss  Portable  Gun,  $115. 

No.  3-4R  Miehle  Press,  Serial  No.  11534, 
$650. 

Miehle  Pony,  AC  motor,  $450. 

Type  &  Press  of  Illinois 

220  South  Jefferson  St.  Chicago 
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Christensen  Automatic  Gang  Stitcher 

complete  with  two  Boston  Heads,  four 
feeding  stations,  new  style  packer  de¬ 
livery.  Motor  equipment.  Thoroughly 
reconditioned. 

e  Brackett  Single  Head  Stripping  Machine. 

A.  R.  QUAINTANCE  CO. 

S51  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


METAL  FEEDERS  for  Linotype  or  Inter¬ 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade;  write  us 
your  needs.  William  Reid  Company,  2271 
Clyboum,  Chicago. 


MACHINERY  FOR  SALE— No.  10  Hoe 
C  &  C  Press,  69x49  with  2  color  printing 
attachment.  1  Hi-Speed  Staude  Auto¬ 
matic  Gluer  practically  new — 1  S.A.M. 
Automatic  Gluer.  Excellent  condition.  Op¬ 
erating.  Box  No.  1316,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


KLUGES,  Millers,  Stitchers,  Cabinets, 
Cutters,  Proof  Press,  Hand  Automatic 
Thermogfraph  Machines  bought  and  sold. 
D.  J.  Larson,  336  W.  25th  Street,  CHicker- 
ing  4-3543,  New  York  City. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  g^uaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our^  Specialty  —  Translators  and 
Typesetters  in  ALL  langpiages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


NewSPEEDAUMAT 

CABINETS  AND  TRAYS.  All  sizea.  also 

built  to  speciflcationa.  Sturdy  oooatruction 
— olive  green  finish.  ReMonabla  PHow. 
ADDRESSOQRAPH  —  Machine*.  PUtei, 
Frames,  Cabinets  and  Trays.  Bought,  Sold 
and  Elzchanged.  Reeondlncmed  and  Polly 
Guaranteed. 

NATIONAL  ADDRESS  PLATE  CORP. 
170  North  Halsted  Stroot  Chicago 


HEGILL’S  GAUGE  PINS 

Tho  Standard  of  Comparison 
Best  on  the  Market 

SpringTongne  Gauge  Kns 

Reg.  U.  S.  Pat.  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Cirettlar  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Broeklyn,  N.  Y. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


- -  THE  DOLLAR  GAUGE  PIN  == 

SAMPLE  Free  $  1.00  a  dox.  send  dealer  s  name 

CH  AS.  L.  STILES  CO. 

64  Hanford  St.  Columbus.  Ohio 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


HEBREW  NEW  YEAR  CARDS 


HEBREW  NEW  YEAR  CARDS 

Panel  Cards — Wedding  Announcements 
for  the  trade 

Uptown  Paper  &  Envelope  Corp. 

Envelope  and  Announcement  Mfgp'S. 

150  E.  129th  St.  New  York,  N.  Y. 

Samples  on  request 
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GROVE'S  Improved  "NO-SLIP" 

Register  Ga^e  Pins  with 
Spring  Tongues 


INK  SAVER 


“SEALSPRAY"  prevents  “Ink  Skinning." 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  ISO  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


_ LABELS _ 

Serving  the  Trade  for  over  50  years 
PRINTED  f  npri  C  ENGRAVED 
EMBOSSED  L  It  O  £  L  d  METAL 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LIBERAL  DISCOUNTS 

to  printers  on  oil  kinds  of  label  work. 

4j  years  of  experience.  Design  free. 

LABEL  COMPANY 
732  S.  Federal,  Chicago 


FRASER 


LETTERHEAD  DESIGNERS 


^WLITTERHEADCUTSI 


Be  a  regular  on  the  home  front!  Make 
regular  pay-roll  purchases  of  U,  S.  War 
Bonds  and  Stamps. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Hcmolulu, 
California.  Washington,  Florida,  erery- 
whete.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


_  PROFITS  IN  EXCLUSIVE  Menu  Cov¬ 
ers.  Largest  nat’l  distribution.  Large  selec- 
.Q  tion  of  binding,  materials  of  plastic  and 
I  simulated  materials.  Stock  and  Special  De- 
Y  ■  signs.  Send  for  NEW  descriptive  folder  and 
.1,  I  price  list.  Buy  direct  from  mfgr.  SANI- 
-  TARY  MENU  COVER  COMPANY,  910 
W.  Van  Buren  Street,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


NUMBERING  MACHINES 


PRINTERS  NUMBERING  MACHINES  CO. 
655  Sixth  Ave.,  New  York,  N.  Y. 
PRESS  AND  HAND  MACHINES 

RENTING*  REPAIRING 

1000  machines  for  Immediate  delivery 
New  and  used  machines  sold— parts  sold.  Old 
machines  bought  subject  to  appraisal.  Price 
list  sent  free  on  request. 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

440  S.  Dearborn  St.  Chicago,  Ill. 


KEON  A  JACOBSON 
Complete  Numbering  Machine  Service. 

Repairs  —  Rentals  —  Rebullts. 

I  Beekman  SL,  New  York.  EsL  1920 


A  We  repair,  rent,  buy,  sell,  trade. 

m  NUMBERING  MACHINE  SERVICE  CO. 

I  W  600  South  Dearborn  St.,  Chicago,  111. 
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JOB  PRESS 
EQUIPMENT 


Every  job  is  a  rush  job  these  I 
days.  You  can  get  the  speed  ‘ 
without  loss  of  accuracy  or 
quality  by  using  these  fine  \ 
printing  aids.  ^ 

"COWAN"  I  ^ 

Perforating  ^ 

Gripper  . - 

Only  12  Point  Space  Required! 

Print  and  Perforate  at  same  time.  No  plungers  to 
deposit  ink  on  tympan.  Will  not  sever  draw  sheet. 
Win  not  cut  rollers.  No  additional  make-ready. 
Grooved  Imression  Bar  is  locked  in  form.  Perfect 
raster.  No  dust  to  fill  draw  sheet.  No  stopping  to 
change  packing. 


Morgan 


EXPANSION 


ROLLER  TRUCKS 

Maintain  the  same  diameter  as  your 
rollers — in  all  kinds  of  weather— under 
all  pressroom  conditions.  Prevent  rollers 
from  sliding  over  tracks  and  form.  Will 
also  keep  type,  rules,  and  cuts  from 
sinking  into  soft  rollers. 

- 1 - i  Pat.  2035164 


Please  state  type  of  press  to  be  fitted 
when  making  Inquiry 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR — Many  types 
of  perforationsf  Efficient,  low  cost.  Will 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wasley  Co.,  Builders,  Frank  St., 
Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


NOW  I  NEW  PIXPAGE  RELEASES 
NEED  NO  COMPOSITION  —  captions 
are  matted.  Watch  for  PIXPAGE  ship- 
mentsy— use  them  promptly.  All  releases  rate 
high  in  reader  interest  —  many  localized. 
PIXPAGE,  316  N.  Michigan,  Chicago,  Ill. 
P.S.  If  you  aren't  already  a  subscriber  to 
PIXPAGE  monthly  news  picture  mat  serv¬ 
ice^  in  exchange  for  small  space  credit — 
write  for  free  proof. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum 
frames,  lenses,  cameras,  cold-tup  enamel, 
acid  jtroof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
.''ll'';  I.arge-'t  screen  stock  in  I'.  S. 

MOORE  LABORATORIES 
4N,’'5  Woodward  .Ave.  Detroit,  Mich. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper 
magazine  or  job  work,  any  press  .02z 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  NorM  Wells  Street  Chicago,  III. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 


515  Greene  Ave. 


Brooklyn,  N.  Y. 
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^AIES  BOOKS 


fSerre  your  eoBtomen;  increase  yonr  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  yon  with  wide  rariety.  fine  quality, 
fast  serrlce.  low  prices,  libe^  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salosbook  Co.,  Topoka,  Kans. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 


SALESBOOKS 


100  SALESBOOKS  $3.45 

Good  White  Paper  (not  news)  Original 
General  Print,  Columbia,  St.,  Newark,  N.  J. 


SALES  BOOK  COVERS 


HIGHEST  QUALITY  —  Low  prices  in 
Sales  Book  Covers.  Let  us  quote  your  re¬ 
quirements.  Parcal  Binding  Co.,  629  Van 
Nest  Ave.,  New  York  City. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  North  Cicero  Avenue,  Chicago 


SAWS 


MILLER  SAW  repairing  and  rebuilding. 
It  may  be  a  long  time  before  you  can  get 
new  saws.  Wallin  Mfg.  Co.,  203  S.  10th 
St.,  Omaha,  Nebr. 


STAPLES 


FOR  BOSTON  5  bx.  (25M)  $4.25;  10 
bx.  $8.00.  Cash  prepaid.  Guar.  Barg^ains 
on  Acme  and  Special  Staples.  Economy 
Supply  Gj.,  15818  Bringard,  Detroit,  Mich. 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  54"  5  bxs.  (25M)  $4.50, 
10  bxs.  (50M)  $8.25.  Cash  pr^aid. 

Guthmann,  600  W.  Jackson  Blvd.,  (Chicago. 


Everylhing  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine  ^9  A  A 
Black — 5  lbs.  for . 

(50e  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  LaflIn  8t.  Chicago.  Ilk 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu. 
facturers,  434  Elm  Street,  (Cincinnati,  Ohio. 


SUBSCRIPTION  PREMIUM 


The  VICTORY  Farm  Account  and  Income 
Tax  Record  Book  will  make  a  welcome  pre¬ 
mium  with  your  publication  subscriptions. 
Send  40c  for  sample  and  price  list.  LITTLE 
PRESS,  INC.,  Box  1321  Richfield  Station, 
Minneapolis,  Minn. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE  METAL  THERMOMETER 


OKU  Guaranteed  accurate  50 

VrnkI  to900"F.  Sendforfqlder. 

United  Stereotype  Supply  Corporation 
14  Cambria  St.,  Boston,  Mass. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  20 A  Ea.  6  pt.  COPP.  PI..  1-2-S-4.  $2.00 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  GOTH,  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
C)VER  100  TYPE  FACES 
6  PT..  COMPLETE  PONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  PONT,  25A-50a.  $2.00 
10  PT..  COMPLETE  PONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  PONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  OO..  549  S.  Wells  SL.  Chicago 


U'LR,  CTTVEfiUE  |„EQD|„Q  INVITATIONI 
1  Ft.  14  Pt.  lOA  20a  $3.20  1  30  Doy  Speoiol 
1  Ft.  18  Pt.  9A  18o  $3.60 )  At  Only  $5.80 
Othmr  Foces  of  Savings,  ^nd  for  Catalog 
HAASE  TYPE  PORT.  1847  N.  HalitsO  St ,  Chkats.  Ill 


WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  !  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


The  Graphic  Arts  Monthly — July,  1942 


printers^ 

MMt  or  Beat  Oompetltlo^n  /a^^W 
With  Our  Line  of  /£Sf/J 

1  A  A  DUPLICATE  $  A  2549/ 

1  U  U  8ALE8BOOK8 

ri’rS5i«w.“'  “^sstt^ss: 

kellnai  systems 

236  E.  LONG  8T..  COLUMBU8.  OHIO 


WANTED 


WANTED  —  TAG  SALESMAN.  Ship¬ 
ping  and  Marking  Tag  manufacturer  offers 
remunerative  proposition.  May  be  handled 
as  single  line  or  by  man  with  envelope, 
label,  or  allied  line  clientele.  Close  factory 
cooperation.  Give  full  details  and  territory 
desired.  Box  1311,  Graphic  Arts  Monthly, 
608  S.  Dearborn,  Chicago. 


WANTED— EQUIPMENT 


WANTED  Wax  Engraving  Machine  that 
rules  to  copper  case,  or  wood  engraving 
machine.  Box  1310,  Graphic  Arts  Monthly, 
608  S.  Dearborn,  Chicago. 


WANTED :  Good  used  Linotype.  Give  full 
particulars.  Box  1315,  Graphic  Arts  Mo., 
608  S.  Dearborn  St.,  Chicago. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  CUTS 


SIGNATURE  QCa  YOUR  COPY 
WOOD  CUTS  Ouu  One-Day  Service 
FacSimilie  Co.,  179  W.WMdiington,  Chicago 


Oper  tSO 

DISPLAY  TYPE  FACES 

AVAILABLE  FROM  ONE  SOURCE 
e  A.T.  F.,  Acme,  Monotype,  and 
all  late  Ludlow  and  machine  faces 
available  by  the  line,  in  sorts  or  fonts, 
e  Complete  range  showing  of  all  the 
modern  faces  in  our  100-page  cata¬ 
log.  Write  for  new  TYPE  BOOK  on 
your  company  stationery. 

<Acnie  type  Foundry 

S<M/ice  0^  AU  ^aced,” 

161  West  Harrison  St.,  Chicago,  liiinois 


WOOD  TYPE 


WOOD  TYPE 

Buy  sorts  or  fonts,  all  sizes,  Catalog. 
AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette,  N.  Y.C.  618  8.  Dearborn,  Ohgo. 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
■Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


CURRENT  COPIES  —  Printing,  Litho¬ 
graphic,  Business,  Trade,  Vocational,  Diver- 
sion-^Magazines.  Choice  400  different  pub¬ 
lications — over  100  callings.  Free  price  list. 
Books  for  the  Graphic  Industries.  Commer¬ 
cial  Engra\dng  Publishing  Co.,  34A  North 
Ritter,  Indianapolis,  Indiana. 


50  NEW  Letterhead  Ideas,  $2.00.  Tucker 
Letterhead  Service,  New  Philadelphia,  O. 


Oum  a  PHOTO  ENGRAVING 
mmm-  BUSINESS.^ 

_nr 


Bonds  buy  bombs.  Stamps  buy  bullets! 

Buy  U.  S.  War  Bonds  or  Stamps  every 
pay  day! 
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Own  m  proflUble  tnniiiess  or  wnt 
for  others.  We  supply  b»r«ost  soto- 
matie  equipment,  tescb  you  quickly 
St  home.  Earn  while  you  lesm.  CMe 
to  this  magazine  made  by  process  we 
teach.  Big  Uhistrated  catalog  toaol 

TR  S  OPE* 


Dept.  539 


Auror*,  Mo. 


TO  DISPLAY 


ADVERTISERS 


Acme  Staple  Co .  56 

Acme  Type  Foundry .  71 

American  Numbering  Machine  Co .  29 

American  Roller  Co .  42 

American  Wood  Type  Mfg.  Co .  55 

American  Writing  Paper  Corporation....  3 

Anderson,  C.  F.,  &  Co .  60 

Automatic  Saw  Sharpening  Co .  54 

Baltimore  Type .  24 

Beckett  Paper  Co.,  The . Back  Cover 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  9 

Blatchford,  E.  W.,  Co .  33 

Bolton,  John  W.,  &  Sons,  Inc .  42 

Brackett  Stripping  Machine  Co .  47 

Challenge  Machinery  Co.,  The .  35 

Chalmers  Chemical  Co .  32 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  27 

Chanticleer  Inn  .  31 

Chicago  Printers’  Machinery  Works .  70 

Commercial  Paste  Co.,  The .  34 

Compo  Rule  Co .  22 

Consumers  Printing  &  Paper  Co .  48 

Craftsman  Line-Up  Table  Corp .  52 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton,  The,  Rubber  Mfg.  Co .  11 

DeVere  Company .  26 

Driscoll,  Martin,  &  Co .  55 

Ever  Ready  Label  Corp .  47 

Force,  Wm.  A.,  &  Co .  32 

Frye  Manufacturing  Co .  55 

General  Engraving  Company .  17 

Goes  Lithographing  Company .  29 

Gummed  Products  Company,  The .  52 

Hamilton  Manufacturing  Company .  22 

Hammermill  Paper  Co .  21 

Hammond  Machinery  Builders,  Inc .  33 

Hano,  Philip,  Company,  Inc .  41 

Harris-Seybold-Potter  Company  .  37 

Hood-Falco  Corporation .  63 

Hood,  The  Vance  R..  Co .  65 

Ideal  Roller  &  Manufacturing  Co .  44 

Industrial  Equipment  Co.,  Inc .  66 

Jacques,  John,  &  Son .  46 

Johnson,  Charles  Eneu,  and  Company..  53 
Justrite  Manufacturing  Co .  24 


Kelly,  E.  J.,  Co .  34 

Kihn  Bros .  40 

Kimble  Electric  Co.,  Inc .  2 

M  &  L  Type  Foundry .  23 

Megill,  The  Edward  L.,  Co .  67 

Mid- States  Gummed  Paper  Co .  28 

Milwaukee  Saw  Trimmer  Corp .  .  26 

Montgomery  &  Company .  24 

Morgan  Expansion  Roller  Truck  Co .  69 

Munising  Paper  Co.,  The .  50 

National  Numbering  Machine  Co .  55 

Naz-Dar  Company .  34 

New  Era  Manufacturing  Company .  19 

Nolan  Machinery  Corporation .  51 

Northern  Machine  Works .  64 

Northwest  Paper  Co . Inside  Front  Cover 

Nu-Era  Photo  Eng^ravers .  43 

Nygren-Dahly  Company .  52 

Payne  &  Walsh  Corp .  62 

Peerless  Key-Imperial  Mfg.  Co .  59 

Porte  Publishing  Company .  40 

Printing  Machinery  Company,  The .  30 

Rapid  Roller  Company .  25 

Redington,  F.  B.,  Company .  26 

Riegel  Paper  Corporation .  38 

Roberts  Numbering  Machine  Co .  31 

Rosback,  F.  P.,  Company .  40 

Rouse,  H.  B.,  &  Company .  22 

Sampson  &  Ollier  Electrotype  Co .  52 

Simonds  Saw  and  Steel  Co .  49 

Simonds  Worden  White  Company .  53 

Sleight  Metallic  Ink  Companies .  1 

Souvenir  Lead  Pencil  Company .  28 

Stripfounders .  28 

Tarrant,  Jack,  School  of  Estimating .  54 

Tauber-Tube  .  56 

Tompkins  Printing  Equipment  Co .  64 

Triangle  Ink  &  Color  Co.,  Inc . . .  54 

Type  &  Press  of  Illinois .  45 

United  States  Envelope  Company .  15 

Vandercook  &  Sons .  7 

Vavra-Frey  Ink  Co .  70 

Verner,  B.,  &  Company .  32 

Wapalroneta  Machine  Co.,  The .  54 

Western  States  Envelope  Co .  39 

Wetter  Numbering  Machine  Company-  47 
Wood,  Nathan  &  Virkus  Co.,  Inc .  42 
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F or  better  presswork 
at  lower  costs  •  •  • 


TYMPA^ 


"k  The  color  of  Cromwell  Tympan 
htu  been  changed  due  to  absence 
of  chlorine  in  its  preparation. 
Thia  slight  change,  made  neces~ 
sary  by  National  Defense  chlorine 
needs,  in  no  tcay  affects  the  qual¬ 
ity  of  this  famous  tympan. 


Yes,  Cromwell  Special  Prepared  Tympan  is 
absolutely  impervious  to  extreme  cold  or 
heat.  And  that's  a  mighty  important  charac¬ 
teristic  to  remember.  Further,  it  resists  mens- 
ture  or  humidity,  and  is  not  affected  by  snd 
den  temperature  changes.  Inferior  tympans 
will  shrink,  swell  or  turn  soggy  under  ad¬ 
verse  temperature  condition,  wasting  time 
and  money.  So,  for  safety — and  for  better 
presswork — specify  Cromwell  Tympan. 
Available  in  rolls  or  sheets — from  your  local 
distributor  today. 

THE  CROMWELL  PAPER  CO. 

4801-29  S.  Whipple  St.  .  Chicago,  Ill. 


BECKETT  COVER 


The  universal  satisfaction  found  amongst  users  of  Beckett  Cover 
is  due  to  its  unusual  combination  of  fine  appearance,  and  modest 
cost.  This  product  of  America’s  leading  cover  paper  mill  measures 
up  to  the  high  standard  associated  everywhere  with  Beckett  pa¬ 
pers.  The  color  range  is  wide  and  judiciously  chosen.  The  variety 
of  finishes  available  from  stock  is  large.  The  surface  is  interesting 
and  most  receptive  to  printing.  It  is  not  too  much  to  say  that 
Beckett  Cover  has  won  and  retained  for  itself  the  confidence  and 
admiration  of  the  graphic  arts  industries  of  the  nation.  It  is  a 
saver  of  money  and  a  creator  of  beauty  in  the  making  of  pro¬ 
ductive  mailing  pieces.  May  we  send  you  samples? 


THE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 


You,  too,  will  Smile  with  Satisfaction  when  you  use ...  ^ 


